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PekomeHaauuu no UHGOPMUPOBAHUIO
0 dbapmaueBTUUYECKUX NPOAYKTAX,
340poBbe U 3aboneBaHUAX
€ UCNOJ/Ib30BaHUEM COLMA/IbHbIX Meauna

1. Uenb PeKomeHpgauuii

Lenbto PekomeHgauunmn no
nHpopmmpoBaHMio 0 PapmaLeBTUYECKUX
npoAyKTax, 340poBbe W 3aboneBaHUAX C

MCcnosib3oBaHNeEM COLMaIbHbIX MeONA (,u,anee

no Tekcty - PekomeHgauuun) naABnseTcs
YCTAHOB/IEHME OCHOBHbIX MPUHLUMNOB U
noaxonos K B3aMMOAENCTBUIO
dbapmaLeBTMYECKMX KOMMaHuUWA (panee -

KOMMNaHWI1) M NoAb30BaTeNen CouMaNbHbIX
Meamna B chepe co3aaHuA, pacnpocTpaHeHus,
onyb1vMKoBaHuA nHbopmaumm o
dapmaLeBTMUECKOM NPOAYKTE, 340pOBbE U
3aboneBaHum B N06ON ayamno, BM3yasbHOM

WX TEKCTOBOW d)opme B COUMaNbHbIX meana.

Hactoawume PekomeHgauunmn He

PacnpoCTPaHAKTCA Ha KOHTEHT, He

KOHTPOIMPYEMbIA KOMMNAHUEN.
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Guidance for information
on Pharmaceutical Products,
Health and Diseases
in Social Media

1. Purpose of the Guidance

The purpose of this Guidance for
information on Pharmaceutical Products,
Health and Diseases in Social Media
(hereinafter referred to as the "Guidance") is
to establish the basic principles and

approaches to interaction  between

pharmaceutical companies (hereinafter
referred to as the "companies") and social
media users in the field of creating,
disseminating and publishing information on
pharmaceutical products, health and
diseases in any audio, visual or text form on

social media.

This Guidance shall not apply to

content not controlled by the company.



2. OCHOBHbIe NOHATUA

CoumanbHble Mmeaua — CpeacTsa
KOMMYHWKaLMK, nossosAwLLme
obmeHMBaTbCA nHbopmaumen Mexay
No/ib30BaTeNAMM nocpeacTsom cetu

«MHTEepHET» B HE3aBMCMMOCTM OT crnocoba

Aoctyna K HeEmy, BK/1HO4aAdA, HO He

OrpaHNYMBaANACh CeAyYIOLWNM:

- couuanbHble cetn (Instagram,

Facebook, BKoHTakte, @ OAHOKNACCHUKM,
Twitter n ap.);
- rpynnbi B MecceHaKepax

(WhatsApp, Viber, Telegram v gp.);

- CoumnanbHble rpynnbl, UHTEPHET -

dopymbl, 6norn, naoLWaaKkm ans
ayauno/doto/ BMAEOXOCTMHIa n
CTPUMMHIA/TPaHCAALNNA, OTKpbITble

O6CV)K,CI,€HMH C BO3MOXHOCTblO 0bMeHa

obpaTHOM CBA3bIO C MOAb30BaTENAMM
(YouTube v ap.);

- 4aT-60Tbl, BUPTYa/ibHbIE aCCUCTEHTbI
(B T.u. ronocosble), NnpeacTaBaAoLIME cOboOM
KOMMbIOTEPHblIE ~ MPOrPamMmbl,  KoTopble
noAAepsKMBatoT TEKCTOBOE U/MAM ronocosoe
B3aMMoelncTBMe C M0/b30BaTeNAMU  C
MOMOLILbIO a/ITOPUTMOB U/UAN MALIMHHOTO

o0byueHus.

K coumanbHbiM Meamna He OTHOCATCA

opuUManbHble  CalThbI KOMMaHui1, 3a

WUCKNIOYEHMEM C/lyYaeB, KOrga Ha HUX
OpraHM30BaHbl MHTEpPHET - dopymbl, 610rM
WAN apyrne crnocobbl BeAeHMA OTKPbITbIX

obcykaeHU ¢ nosb3oBaTensmu.  [pu

2. Terms and Definitions

Social media - means of
communication that enable the exchange of
information between users through the
Internet, regardless of the way it is accessed,

including, but not limited to:

- social networks (Instagram,
Facebook, VKontakte, Odnoklassniki, Twitter,
etc.);

- groups in instant messengers
(WhatsApp, Viber, Telegram, etc.);

- social groups, online forums, blogs,
sites for audio/photo/video hosting and
streaming/broadcasting, open discussions
with the possibility of exchanging feedback

with users (YouTube, etc.);

- chat bots and digital assistants
(including voice assistants), which constitute
computer programs that support text and/or
voice interaction with users with the help of

algorithms and/or machine learning.

Social media shall not include
companies' official websites unless they have
online forums, blogs, or other means of
conducting open discussions with users. If

there are resources/platforms having such



HaZMuMKM  pecypcoB/naoWagoK €  TaKum
bYHKUMOHANOM Ha oduUManbHbIX CanTax
KOMMNaHWUM ana

AaHHbIX pasaenos

NPMMEHUMbI HacTosALMe PeKoMmeHaaLNu.

KOHTEeHT coumanbHbiX megua -

MHPOPMaLMOHHOE n/mnm peknamHoe
coobuieHne o papmaLeBTUYECKOM MPOAYKTE,
3g0poBbe uM/unu 3abonesaHun B NtoboM
ayAno, BU3yanbHOM WM TeKCToBOM dopMme,

pa3smelLaemMoe B CoLManbHbIX meana.

KoHTeHT, KOHTPO/IMpYEeMblIiA
dapmauesTmnuecKoii KOMnaHuen
(KOHTpONMpPYEMDIA KOHTEHT) - KOHTEHT

CouManbHbIX Meama, Co34aBaeMblli camo
KOMMaHuemn nnm nonb3oBaTenem
CoumanbHbIX megmna nNpu y4acTum KOMNaHum
n (Mnn) NnpuBNEKaemol KomnaHueln TpeTben
CTOPOHOM, cofiepiKaHue KOTOporo
KOHTPO/NIMPYeTCA Ha OCHOBAaHWMM [0roBopa

UM MHOM 3aKOHHOM OCHOBaHMW. KOHTpOb

KOMNaHMM  u/unnm  TpeTben  CTOPOHDI,
npuB/IEKaeMom KOoMMNaHuew, MOXeT
ocywectBnatecA B dopme  YKasaHWMK,
06A3aTeNbHbIX ans MCNONHEHUA

nosib3oBaTesieM. 3a co34aHue U Ny6ANKaLMio
KOHTPO/IMPYEMOTO  KOHTEHTA, Kak ¢
npefocTaBieHUEM no/sib3oBaTento
PEKNAaMHO-MHGOPMALMOHHbBIX ~ MaTepuanos
ANA CO3[aHMA KOHTEHTa, Tak M 6e3 Takoro

npeaocTaB/ieHnsa, KOMNaHUen u/unu Tpetbe

functionality on the companies' official
websites, this Guidance shall apply to such

sections.

Social media content shall mean an
informational and/or advertisement message
about a pharmaceutical product, health
and/or a disease in any audio, visual or text

form posted on social media.

Content controlled by the

pharmaceutical company (controlled
content) shall mean social media content
created by the company or a Social media
user with the participation of the company
and/or a third party engaged by the
company, whose contents are controlled on
the basis of a contract or other legal basis.
The control may be exercised by the company
and/or a third party engaged by the company
in the form of instructions obligatory for the
user. The user may be paid remuneration for
the creation and publication of controlled
content, either with or without provision of
promotional and information materials for
the creation of such content to the user by

the company and/or a third party engaged by

the company.



CTOPOHOW, MPUBAEKAEMOM  KOMMaHMWEN,

MOXeT BbIM/1a4MBaATbCA BO3HaArpaxageHue

noNb30BaTENHO.

KOHTEHT, He  KOHTpoOAupyembii

dapmauesTuueckoii KOMNaHuewn
(HEKOHTPONMPYEMDIA KOHTEHT) - KOHTEHT
co34aBaeMbli

CoLManbHbIX megua,

no/sib3oBaTtesiem COUManbHbIX Mmeaua,
coAep’KaHMe KOTOPOro He KOHTPO/MpYyeTCs
Ha OCHOBaHMM [OroBOpPa MWAM  MHOM
3aKOHHOM OCHOBaHWM KoMMaHuen wu/mnm
TpeTbeln CTOpOHOW, npuBAEKaEMOM
KOMMNaHuen, a TakKe 6e3 BbiNaaTbl KaKoro-
nMbo BO3HArpa)kAeHusa Monb3oBaTeNto 3a

co3gaHune un I'Iy6I'IMKaLI,MI'O AaHHOIO KOHTEHTA.

Mo pesyabTaTam nposeneHuA
MepPOnpUATUI,  HAaNpuUmep,  KOHIPEeCCos,
dopymos, npecc-koHdpepeHuMi,

OpPraHM3aTopom M/Man y4acTHUKOM KOTOPbIX
MOMKET BbICTyNnaTb KOMNaHua U/Man Tpetbe
nuo, npuBAeKaemoe KOMMNaHuen,
nonb3oBaTesiemM MOXeT OblTb co3gaH MU
onyb6/MKoBaH HEKOHTPOJIMPYEMbIA KOHTEHT.
Yyactme nosib3oBaTens B Meponpuatuu, B
TOM 4YMCNEe MO NPUINALLIEHUID KOMMAHUU
n/vunn TpeTbero /vua, MNPUBAEKAEMOrO
KOMMaHuel, He BseyeT 06A3aTenbCcTBO MO
Co3aHuio 1 nybanKauMm nosib3oBaTenem

KOHTPO/IMPYEMOrO KOHTEHTA.

Content uncontrolled by the

pharmaceutical company (uncontrolled
content) shall mean social media content
created by a social media user whose
contents are not controlled on the basis of a
contract or any other legal basis by the
company and/or a third party engaged by the
company, and without any remuneration
paid to the user for the creation and

publication of such content.

Uncontrolled content may be created
and published by a user based on the results
of events, for example, congresses, forums or
press conferences, where the company
and/or a third party engaged by the company
may be an organizer and/or a participant. A
user's participation in such an event,
including at the invitation of the company
and/or a third party engaged by the
company, shall not entail an obligation for
the user to create and publish any controlled

content.



Kananbli KOMMYHUKaLUNA,
KOHTpO/Iupyemble dbapmaueBTMyecKoi
KOMMNaHUEN - KaHa/lbl KOMMYHMKaUMA,
BKtOYAA CalTbl, npuHagnexalume

KOMMaHUKU, coaepxaHmne KOTOPbIX MOXKET
HenocpeacTtBeHHO penakTnpoBaTbCA

KOMMaHWeNn M/MJ’IM TPETBUM JTNLLOM,

npmuBieKaembimMm KOMMaHMeN.

KaHanbl KOMMVHMKaU,Mﬁ, He

KOHTpO/IMpyemble dapmaueBTMyeckoi
KOMMNaHUEMN - KaHa/lbl KOMMYHUKaLUA n/mnu
MX pasfenbl, COAEprKaHMe KOTOpbIX He
[AOCTYMNHO ana HenocpeacTBEHHOro
peaaKTMPOBaHMUA KOMMaHWeN U/ nm TpeTbum

NUOM, NpUBAEKAEMbIM KOMMaHWen.

Monb3oBarenu couunanbHbIX
meguna - BCe€ YYaCTHUKU U OPraHMU3aTopbl

0bcyAEeHWUI B cOLMaNbHbIX Meana.

3. O6wue nonoxkeHusa

3.1. Bce WHpOpMaALMOHHbIE U/Unn
peKnamHble coobueHuns o]
dbapmaueBTUYECKOM NPOAYKTE, 340POBbE U
3260/1eBaHUAX, a TaKKe 1106as aKTUBHOCTb OT
MMEHMU KOMMNaHuu, KaK  COTPYyAHMKa
KOMMaHWUK, TaK U NPUBJEKAEMON KOMMNAHUEN

TpeTbeI‘/‘1 CTOPOHDbI, A0J/1XKHbl COOTBETCTBOBATb

TpeboBaHMAM 3aKOHOAaTe/IbCTBa
Poccuinckon depepaunm, Koaekca
Haanexallen NPaKTUKK Accounaumm

Communication channels controlled
by the pharmaceutical company shall mean
communication channels, including websites
owned by the company, whose content may
be directly edited by the company and/or a
third party engaged by the company.

Communication channels not
controlled by the pharmaceutical company
shall mean communication channels and/or
sections thereof whose content is not
available for direct editing by the company

and/or a third party engaged by the

company.

Social media users shall mean all
participants and organizers of social media

discussions.

3. General Provisions

3.1. Any informational and/or

promotional messages about a
pharmaceutical product, health and diseases,
as well as any activity on the company's
behalf, whether of an employee of the
company or of a third party engaged by the
company, shall comply with the
requirements of the legislation of the Russian
Federation, the Code of Practice of the

Association of International Pharmaceutical



MeXAYyHapOoAHbIX bapmaueBTUYECKUX

npoussoguTenei (AIPM), WUHbIM

OOKYMeHTaMm, npuHATbIM AIPM (Hanpumep,

PekomeHaauum no cobnoaeHunto
3aKOHO4aTEe/IbCTBA o) pekname
6e3peLenTypHbIX npenaparos,

PekomeHAaLMM NO NPOrpammam NoALEPHKKN
NMauMeHTOB M Ap.), @ TaKXKe MOJIOXKEHUAM
BHYTPEHHUX MOAUTUK  papMaLLeBTUYECKUX

KOMMNaHWM.

3.2. He3aBncMMO OT MCMNONAb3YEeMOro

KaHafna KOMMyHWMKauum uHbopmMauus o
bapmaueBTMUYECKOM NPOAYKTE, 340POBbE U
3a60/1€BaHMNAX HE [0/IKHA HOCUTb CKPbITbIN
Xapakrep. UHdopmauus o)
dapmaueBTMUECKOM NpPOAYKTe, 340pOBbE,

3aboneBaHUAX AO0/1KHa 6bITb ,CI,OCTOBepHOl‘ﬁ n

He BBOAUTL notpebutenen n/mnu
cneumanncTos 34,0aBOOXPaHEHUA B
3a6nyKaeHMe.

3.3. CnoHcmpyemas
dbapmaueBTMYECKOM KOMMaHnen u (nan)
npuBAEKaemom KOMMaHMen TpeTbel
CTOPOHOM nHdopmauma o)

dapmaueBTMUECKMX MPOAYKTax, 340POBbE,
3a6o0n1eBaHUAX, HE3aBMCMMO OT TOrO, HOCUT
OHa PEKNaMHbIN XapaKTep UM HeT, A0/IKHa
codep’kaTb YeTKoe yKa3aHWe Ha CnoHcopa.
Mpu pasmeleHnM B COLMANbHbIX Meaua

KOHTPO/IMPYEMOrO KOHTEHTA, HeobXxogumo

Manufacturers (AIPM), other documents
adopted by AIPM (for example, the Guidance
for compliance with legislation on advertising
over-the-counter medicines, the Guidance
for patient support programs, etc.), and the
provisions of the pharmaceutical companies'

internal corporate policies.

3.2. Regardless of the communication

channel used, information about a
pharmaceutical product, health or diseases
shall not be concealed. Information about a
pharmaceutical product, health or diseases
shall be reliable and shall not mislead

consumers and/or healthcare professionals.

3.3. Information about
pharmaceutical products, health or diseases
sponsored by the pharmaceutical company
and/or a third party engaged by the
company, whether it is promotional in nature
or not, shall clearly indicate the sponsor.
When placing controlled content on social
media, it is necessary to indicate the name of

the pharmaceutical company in written or

oral (for audio and video materials) form (for



YKa3blBaTb HanmeHoBaHue

dbapmaueBTMUYECcKom KOMMNAHUMU B
NMUCbMEHHOW WAM YCTHOM (ana ayauo wm

(Hanpumep,

Buaeo) dopme «maTtepman

noaroTos/ieH npu MHPOPMaLMOHHOM
noaaeprKke KomnaHum X»; «npu noaaepKke
KomnaHuu X»; #npunoanepxkeX n ap. (rae X

— Ha3BaHMe KoMNaHuu)).

3.4. KomnaHuu HecyT

OTBETCTBEHHOCTb 3a nHbopmaumtio,
pasmelLleHHYI0 B COUManbHbIX Meaua oT
MMEHN M/UNM MO MOPYYEHUIO KOMMAHUKN U
(nnn) npuBnekaemol KomnaHWen TpeTben
KomnaHum

CTOPOHOW. He oOoTBevyalwT 3a

AeWcTBMA  MONb30oBaTeNe  COLMabHbIX
Meana, BblparkalolimMecs B BUAe PenocTos
coobuieHnt, KoTopble oOnyb6/AMKOBaAHbI OT
UMEHW UIX NO NOPYYEHUIO KOMNAHUKU U (Mn)
npuBieKaemomn KoMnaHuem TpeTben
CTOPOHOM, a TaKXe 3a [ONOJHUTE/IbHble
KOMMEHTapUKN K HUM, eC/i1 Taknue pPenocTbl U
KOMMEHTapum K HUM ABNAOTCA

HEKOHTPOJZIMPYEMbIM KOHTEHTOM.

Hanpumep, ecam komnaHua u (uau)
npuBaeKaeMasa KOMMaHWel TpeTbsA CTOPOHa B
TOM WAWN MHOM BUAE NPUHMUMAET y4yacTue B
pPacnpoCcTPaHEHUN UHAUBUAYANBHOTO WU
rPynnoBOro MHEHWsA B COLMaNbHbIX Meaua,
KOMMNaHUA HeceT OTBETCTBEHHOCTb 3a 3Ty
uHpopmaumto. Mpu stom wmHPopmauua o
dbapmaueBTUYECKOM

NPOAYKTe B TeKcTe

I'IOCTa/MaTepVIa!'Ia He [OO0J1XXHa Co4epHKaTb

example, "the material was prepared with
the information support of X"; "with the
support of X"; #supportedbyX, etc. (where X

is the company's name)).

3.4. Companies shall be responsible
for the information posted on social media on
behalf of and/or in the name of the company
and/or a third party engaged by the
company. Companies shall not be responsible
for any actions of social media users in the
form of reposts of the messages published on
behalf of or in the name of the company
and/or a third party engaged by the
company, nor for any additional comments to
them if such reposts or comments constitute

uncontrolled content.

For example, if the company and/or a
third party engaged by the company
somehow participates in the dissemination of
individual or group opinions on social media,
the company shall be responsible for such
information. At the same time, information
about a pharmaceutical product contained in
the text of the post/material must not include
any comments from specific patients,

recommendations of individuals or legal

entities, or any opinions or recommendations



OT3blIBbl oT KOHKPETHbIX nauyneHTos,

pekomeHaaumm dr3nYECKUX nnn

opnanvyecknx nauy, a TaKKe MHEHUA "

pekomeHaaunm crneunanncTos
34paBoOXpaHeHna o GapmaLEeBTUYECKOM
NPoAYKTe.

NHdopmaLmsa o) 34,0pOBbE,

3a60/1€BaHUN UAN COBpPeMEeHHbIX MmeToAdax

neyeHun 3aboneBaHuA B pamKax

KOHTPO/IMPYEMOTO  KOMMAHMEN KOHTEHTA,
PacnpoCTPaHAEMOro B COLMANbHbIX Meauma,
MOMeT COoAep)KaTb MHEHWA CneumanncTos
3/1paBOOXPAHEHMA UM NOIb30BaTENEN, NPU
yCNoBumn COOTBETCTBMA TpeboBaHMAM
3aKoHoaaTenbcTBa Poccuiickon degepauumm,
Kogekca Hagnerkawein npaktnkm AIPM, a
TaKXKe MNOJIOKEHUAM BHYTPEHHUX MOAUTUK

KOMMaHUM.

KomnaHun u (nmnmn) npusnekaemom
KOMNaHWen TpeTbein cTopoHe Heobxoaumo
MOAEpPMNPOBaTh, B TOM YMC/Ie CKPbIBATb /MUK
yOanATb KOMMEHTAapUM Nonb3oBaTesnen Ha
MocTbl KOMMNAHWM, He COOTBETCTBYHOLLME
TpeboBaHMAM nencTByoLlero
3aKoHopaaTenbcTBa Poccuiickon Pepepauymm,
Komekca Hagnexkawen npaktuku AIPM,
BHYTPEHHUX MOJIMTUK KOMMaHUN, NpaBuiam
coobuiectBa (Kak onpegeneHo Huxke). MNpwu
3TOM KOMNaHuu U (Man) npusnekaemon
KOMMNaHWen TpeTbeil CTopoHe Heobxoanmo
cobnoaaTb peKkomeHAaLuMm No MOHUTOPUHTY
nHpopmaymm no 6e3onacHoCTH

bapmaLeBTUYECKMX NpPoAYyKTOB n

of healthcare professionals about such

pharmaceutical product.

Information about health, disease, or
modern methods of treating a disease within
the framework of company-controlled
content distributed on social media may
contain opinions of healthcare professionals
or users, provided they comply with the
requirements of the legislation of the Russian

Federation, the AIPM Code of Practice, and

the provisions of internal corporate policies.

The company and/or a third party
engaged by the company shall moderate,
hide and/or delete user comments to the
company's posts that do not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and
community rules (as defined below). At the
same time, the company and/or a third party
engaged by the company shall follow the
recommendations for monitoring
information on the safety of pharmaceutical

products and complaints about the quality of

pharmaceutical products.



MOHUTOPUHTY I'IpeTeH3Ml7l Ha Ka4yecTBO

dbapmaueBTUYEeCKOro NPoayKTa.

3.5. Peknama peuenTypHoro

dbapmaueBTUYECKoro NpoAyKTa B

CoUManbHbIX meaua 3anpelieHa.

NHbopmaumoHHble coobuieHuns o
peuenTypHoMm GpapmaLLeBTUYECKOM NPOAYKTE
moryT ObITb

afpecoBaHbl TOJIbKO

cneynmanmncrtam 340P0aBoOXpaHEHNA.

KomnaHua He MOXeT npuBieKaTb
nosb3oBaTesield CouManbHbIX Meauna AnA
uenemn

pasmelieHua  MHPopmaumMm O

peuenTypHOMm bapmaueBTMYECKOM

npoAaykrte, Ha KaHazlaX KOMMYHUKaUUMU,

AOCTYMHbIX ANA HaceneHnA.

OTHeceHue nHdopmaymm,

cofeprrallenca B KOHTPO/IMPYyEMOM

KOMMaHWeN KOHTEHTE, K pekname

OCYLLECTB/IAGTCA KOMMAHMEN B  KaXKOoM
KOHKPETHOM C/lyyae, uMcxodsd M3 Hanuuma

NMbo OTCYTCTBMA MPU3HAKOB pPeKNambl B

COOTBETCTBMMU C [EeNCTBYHOLWMM
3aKOHOAaTeNbCTBOM Poccuiickoi
dbepepauum 1M Koaekcom Haanexkallen

npakTukm AIPM.

3.6. [lonb3oBatenn  COLMANbHbLIX
mezna MoryT npeaocTaBaATb MHPOPMALMIO O

300p0oBbe U/ nnn 3abonesaHuu.

KomnaHuu nmetoT npaBo NpuBaeKaTb

y4eHbIX U CcneunaanctoB 34paBOOXPaHEHUA

3.5. The advertising of prescription
pharmaceutical product in social media is
prohibited. Informational messages on
prescription pharmaceutical product may be

addressed only to healthcare professionals.

The company may not engage social
media users for the purpose of posting
about a

information prescription

pharmaceutical product on any
communication channels accessible to the

public.

The information included in content
controlled by the company shall be classified
by the company as promotional in each
specific case, based on the presence or
absence of promotional characteristics in
accordance with the current legislation of the
Russian Federation and the AIPM Code of

Practice.

3.6. Social media users may provide

information about health and/or disease.

Companies shall have the right to

engage scientists and healthcare

professionals to provide information



ans npepocTaBneHnn nHdopmaymm
WUCKNIOYUTENBHO O  340pOBbe  K/Mu
3aboneBaHUK B COOTBETCTBUM C
TpeboBaHMAMM AENCTBYIOLLErO

3aKoHopaTenbcTBa Poccuiickoit depepaumm,

Kogekca Hagnexawen npaktukun AIPM,

BHYTPEHHUX NOJIUTUK KOMMaHWM.

B coumanbHbix MegMa B pamKax
KOHTPO/IMPYEMOTrO KOHTEHTa MNO/b30BaTe b

MMeEET NpaBo OCYWeCTBNATb NpoaBUXKEHUE

(Bkntouasn pekiamy) 6e3peLenTypHOro
dapmaueBTMYECKOro npoaykKTa B
COOTBETCTBUMU C TpeboBaHMAMM
AeNCcTBYIOLWEro 3aKOHOAaTeNbCTBA
Poccuiickoi depepauum, Kopekca

Hagnexawen npaktuku AIPM, BHYTPeHHMX
NOSIMTUK KOMMaHWW, nNpaBua coobLuiecTsa

couManbHbIX meana.

B cnyyae  HeobxoaMmoOCTM  Ha

HEKOHTPOINPYEMBbIX KaHanax
KOMMYHWKaLMW, KOMMAHWA MOXKET AenaTb
3anpoc Mo/Ib30BaTe/Il0 HEKOHTPOIMPYEMOTO
KaHasa Ha WCNpaB/ieHMe HeaOoCTOBEPHOM
nHbopmaymm B OTHOLLEHUMU CBOMX
bapmaLeBTUYECKUX NPOAYKTOB U /Unn cBoew
OEATeNbHOCTM, a TaKXe WHbOopmauuu, He
COOTBETCTBYIOLLEN TpeboBaHMAM

3aKoHoaaTenbcTBa Poccuitickoin degepaymm,

Koaekca HaZ/exKallen NPaKTUKK
Accoumaumm MeXAyHapoAHbIX
bapmaLeBTUYECKMX npoussoguTenem

(AIPM), HbIM IOKYMEHTaM, NPUHATbIM AIPM

(Hanpumep, PekomeHaaLumM No cobaAeHNIO

exclusively on health and/or disease in
accordance with the requirements of the
current legislation of the Russian Federation,
the AIPM Code of Practice, and internal

corporate policies.

In social media, a user may promote
(including advertise) an over-the-counter
pharmaceutical product as part of controlled
content in accordance with the requirements
of the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and social media

community rules.

If necessary, on uncontrolled
communication channels, the company may
request that a user of the uncontrolled
channel correct inaccurate information
regarding their pharmaceutical products
and/or their activities, as well as information
published on uncontrolled communication
channels that does not meet the
requirements of the legislation of the Russian
Federation, the Code of Practice of the
Association of International Pharmaceutical
Manufacturers (AIPM), or other documents
adopted by AIPM (for example, the Guidance
for compliance with legislation on advertising
over-the-counter medicines, the Guidance
for patient support programs, etc.), and the
provisions of pharmaceutical companies'

internal policies.
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3aKOHOA4aTeENbCTBA (o) pexkname

6e3peuenTypHbIX npenaparos,
PekomeHAauMm No Nporpammam NoAnepPKKu
NauMeHTOB W Ap.), a TaK¥Ke MOJIOKEHUAM
BHYTPEHHUX MOAUTUK  papmMaLLeBTUYECKUX
KOMMNaHUM, pasmeLl,eHHOM Ha
HEKOHTPOAUPYEMbIX KaHanax

KOMMYHUKaUunn.

3.7. O6paboTka  nepcoHaNbHbIX

AaHHbIX nonb3oBaTesiein ocyuwiecTsndaeTca cC

cobniogeHnem  NPUMHUMNOB M NpaBun,
npeaycMoTPEHHbIX AeNCTBYHOLWMM
3aKOHOAaTeNbCTBOM Poccuiickoi
depepauumy, Kogekcom HaaNeKallemn

npakTMkmM AIPM, BHYTPEHHUMKN NONTUKAMMU

KOMMNaHWM, B TOM 4Yuc/ie NOJIMTUKOM
06paboTKK nepcoHanbHbIX OAHHbIX
nosib3oBaTesen, NONUTUKOM
KOHOMAEHLNANbHOCTH, npasuaamm

coobuiecTBa coumanbHbIX Meana.

O6paboTKa NepCcoHasbHbIX AaHHbIX

OCYLUEeCTBAAETCA C cornacus  cybbekTa
NepcoHanbHbIX AaHHbIX Ha 06paboTKy ero
NnepcoHanbHbIX  AaHHbIX. Cornacve  Ha
0b6paboTKy NepcoHaNbHbIX AaHHbIX MOXKET
OblTb  OaHO CYyObEKTOM  MepPCOHaNbHbIX
OAHHbIX UNKM ero npeacrasutenem B Aobon
no3BoNAlOWEN noaTBepAnUTb  GaKT  ero
nonyyeHma  ¢dopme, €ecin  UHOe  He

YCTaHOB/1EHO cbep,epaanblM 3aKOHOM.

3.7. User personal data shall be
processed in accordance with the principles
and rules provided by the current legislation
of the Russian Federation, the AIPM Code of
Practice, and internal corporate policies,
including the policy for the processing of user
personal data, the privacy policy, and the

social media community rules.

Personal data may be processed only
with the data subject's consent to the
processing of his/her personal data. The
consent to personal data processing may be
given by the data subject or his/her
representative in any form enabling

confirmation of the fact of its receipt unless

otherwise provided for by federal law.

The use of various signs (checkbox) on
the registration page when posting the full
text or a hyperlink to the text of consent to
user personal data processing shall serve as a
valid form of expressing consent to the
processing of personal data of social media

users unless the written consent of the data

11



Mcnonb3oBaHMe pPas3/IMYHbLIX 3HAKOB
(checkbox) Ha cTpaHuue perucTpauuu npu
OL4HOBPEMEHHOM  pPasmeLLeHUU  MOSHOro
TEKCTa WM TMNEPCCbIIKM Ha TEKCT cornacusa
Ha obpaboTKy

NnepCoHaNbHbIX  AaHHbIX

nosnb3oBaTenierr  ABAAETCA  AONYCTUMOWN

bopmoit BbiparkeHMA cornacua Ha 06paboTKy

NepcoHasnbHbIX  AaHHbIX  MOJib30BaTenekn
COUMANbHbIX MeaAMa 33  UCKIOYEHUEM
CyyaeB, Korga B COOTBETCTBMM  C
3aKOHO4aTe/IbCTBOM Poccuiickoi

CDep,epau,MM (o) NepPCOHaNbHbIX  AaHHbIX

TpebyeTcA MosiyyeHWe coriacua cybbeKkTa

NepPCOHaNbHbIX AaHHbIX B MUCbMEHHOW
dopme  (Hanpumep, npu  obpaboTke
NepCcoHaNbHbIX  AaHHbIX O  COCTOAHWUMU
3,0pOBbA).

B MNpasnnax coobuecTsa

peKoOMeHAyeTcA Pa3sMecTUTb rMnepccbiiky(m)
Ha [MonuTUKY 06pPabOTKM NEepPCOoHaNbHbIX
AaHHbIX U MOAUTUKY KOHOUAEHUNANBbHOCTU

(npn ee Hannuwmn).

Monb3oBaTenb KOHTPOIMPYEMOro
KaHana  KOMMYHMKauuu,  obnagatrowmin
npaBamMmm  aAMMHUCTPATOPa  COLMA/bHbIX
Meaua,  MOXKeT  6blTb  YNOJIHOMOYEH

KOMMNaHWen ocywecTBaaTb KOHTPO/Ab 3a
Hag/Nexalmum oTobparkeHnem B AOCTYNHOM
ans nosb3oBaTenem pexxnme
COOTBETCTBYIOLLMX NMOAUTUK U YBELOMIAEHWNN

06 M3MEHEHMSAX B HUX.

subject is required in accordance with the
legislation of the Russian Federation on
personal data (for example, when processing
personal data about the state of one's

health).

It is recommended to include a
hyperlink(s) to the Personal Data Processing
Policy and the Privacy Policy (if any) in the

Community Rules.

A user of a controlled communication
channel possessing the rights of a social
media administrator may be authorized by
the company to exercise control over the
proper display of relevant policies and
notifications about amendments thereto in a

mode accessible to users.
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4, PekomeHaauumn no
dopmMmMpPOBaAHUIO KOHTEHTA  COLMANbHbIX
meauna

4.1. Ona KOHTPOANpPYyemoro

KOMMNaHWen KOHTeHTa 06A3aTe NbHbl:

*  COOTBETCTBUE TpeboBaHMAM
OENCTBYHOLWErO 3aKOHOAaTeIbCTBa
Poccuitckoi depepauunm, Kopgekca

Hagnexalen npaktukn AIPM, BHyTpeHHMX
NONIUTUK KomnaHui, Mpasunam coobuiecTsa

(kak onpegeneHo HUXe);

*  yKasaHue HaMMeHOBaHUA
KOMMaHuu, oT KOTopoW ncxoamuT
MHPopMaLmA, n/vnn onpeneneHHoro
bpeHaa, oTHOCsWerocs K

bapmaLeBTMUYECKOMY NPOAYKTY;

cobnoaeHune npoueaypbl
YTBEPKAEHWUA, YCTAHOBNEHHON B KOMMAHWUM

(nyHkT 8.1 Koaekca HaaneKallel npakTUKK

AIPM).

4.2. KomnaHum HeobxoaMmo
OpraHn3oBaThb:

*  MOHUTOPUHI W  MoAepaunto
KOMMEHTMPOBaHWUS KOHTPOAMPYEMOTO
KOMMNaHWEeNn  KOHTEeHTa  MNOAb30BaTENAMMU

CcoumnanbHbIX Mmeaguna,

*  npouecc cbopa nHPpopmauum no
6e3onacHocTM dapmaueBTUYECKoro
NPoAyKTa M NPeTeH3nn No ero KayecTBy Ha
KOHTPO/IMPYEMbIX KaHanax KOMMYHUKaUMWA.

BO3MOKHOCTb KOMMEHTUPOBAHUA

4. Guidance for Generating Social

Media Content

4.1. For company-controlled content,

the following are required:

e compliance with the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules (as defined below);

* an indication of the name of the
company providing the information and/or
brand

the specific related to the

pharmaceutical product;

* compliance with the approval
procedure established by the company

(clause 8.1 of the AIPM Code of Practice).

4.2. The company shall arrange:

*  monitoring and moderation of
the comments of social media users on the

company-controlled content;

e the process of collecting

information on the safety of the

pharmaceutical product and complaints

about its quality on controlled
communication channels. It is recommended

to switch off the ability to comment if it is not

13



PEKOMEeHAYeTCA  OTKAKYUTL B C/yyae
HEBO3MOXHOCTU PerynapHOro MOHUTOPUHTIA
KOMMEHTapueB MNONb30BaTesNIell KOMMaHWewn
N/MNN NPUBNEKAEMOIN KOMNaHMEN TpeTben
CTOPOHOM Ha NpeaMET COLEP!KAHUA B HUX
uHbopmaumm no 6e3onacHOCTM UAM O

NPEeTeH3nNAX NO Ka4eCcTBy NPOAYKTa.

4.3. KomnaHnAa MmoXKeT yNnoaHOMOYNUTb
NO/b30BaTeNA COUMANBHBLIX Meana cneauTb
33 KOHTEHTOM UM KOMMEHTapMAMM Ha
NOAKOHTPO/NIBHOWM  emMy  MJoWaAKe  Ha
npeameT MX COOTBeTCcTBUA TpeboBaHMAaM
OencTByoLwero 3aKOHO4aTeNbCTBA

Poccuiickoi depepauum, Kopekca
Hagnexawen npaktuku AIPM, BHYTPeHHMX
NOIMTUK KOMMNAHMN, NpaBuaam coobluecTsa.
MpM 3TOM € KOMMNAHUM He CHUMmaeTcA
OTBETCTBEHHOCTb 3a HapyLweHune

YCTAHOB/EHHbIX TpeboBaHMIA.

4.4. Ha KaHanax KOMMYHWKauum C

OrpaHUYEeHUAMM BBOZAA NHopMaLmm

A0NnyCKaeTCA npeaocrasneHune KpaTKoro

coobuweHna u npm  HeobxoaAMMOCTM CO
CCbIZIKOM Ha pa3BepPHYTY MHPOPMALMIO NpU
cobnogeHnn noanyHktos 3.2.2 un 4.2.2
Kogekca Hagnexauwen npaktnkm AIPM wn

COOTBETCTBYHOLNX pa3'bﬂCHeHM[;1 K HUM.

possible for the company and/or a third party
engaged by the company to monitor user
comments regularly in terms of the presence
information or

therein of any safety

complaints about product quality.

4.3. The company may authorize a
social media user to monitor the content and
comments on a company-controlled site for
their compliance with the requirements of
the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and community
rules. At the same time, the company shall
remain responsible for any violation of the

established requirements.

4.4. A brief message and, if necessary,
a link to detailed information is allowed on
communication channels with restricted data
input subject to sub-clauses 3.2.2 and 4.2.2 of
the AIPM Code of Practice and related

clarifications thereto.

14



5. MpaBuna BepeHuAa couuasbHbIX

meaua Ha KaHanax KOMMYHUKaUuUu,

KOHTPO/IMPYyEeMbIX KOMMaHuen

5.1. KomnaHumn pekomeHayeTca

paspaboTaTb  BHYTPEHHIOIO

npoueaypy,
YCTaHaB/INBAKOLLYHO Tpe6OBaHMﬂ no

CO34aHMIO, BEAEHUID U YNpaBNEeHUIO
KaHa/IOM KOMMYHMKALUKN, KOHTPOAMPYEMOM
KOMMaHuen, BKAoYaa TpeboBaHuA no
MOHUTOPUHIY U 06paboTke nHGopmaymm no
6€30MacHOCTM W NpPEeTEH3UA MO KayecTsy
dbapmaLeBTMYECKMX MNPOAYKTOB, a TaKkKe
03HAaKOMMUTb C HEW COTPYAHUKOB KOMMNAHUU U
npuBieKaemon KoMnaHuem TpeTben
CTOPOHbI, @ TAK¥Ke BCEX UL, YY4aCTBYHOLWMX B
CO34aHuW, BEAEHUN U yNpaBieHUM KaHaiom
KOMMYHWKaLMK, KOHTPOAMPYEMOM

KOMnaHuen.

5.2. WHdbopmauma  OT  UMEHM

KOMNaHMM  AO/BKHA  pasmelatbca ¢
KOPMOPAaTUBHOM YYETHOM 3anMMCuU KOMMNaHUK
NMBO MHbIM cnocobom yKasbiBaTb Ha TO, YTO
MHPOPMALMA MCXOAUT OT KOMNaHuu (4TO
[ONXKHO 6bITb YKa3aHO B OMMUCAHMM YYETHOM

3anucu).

5.3. KomnaHuu pekomeHayeTcA

paspaboTtaTb MNpaBuna coobulecTBa
COOTBETCTBYIOLWErO COLMANbHOTO Meauna U

PasmMecTnuTb UX B AOMNOJIHEHUE K OMUCAHUIO

5. Rules for Maintaining Social Media
on Communication Channels Controlled by

the Company

5.1. The company is advised to
develop an internal procedure establishing
requirements for the creation, maintenance
and management of a communication
channel controlled by the company, including
requirements for monitoring and processing
safety information and complaints regarding
the quality of pharmaceutical products, and
to familiarize the employees of the company
and a third party engaged by the company, as
well as any persons involved in the creation,
maintenance and management of the
communication channel controlled by the

company, with such procedure.

5.2. Any information posted on behalf
of the company shall be posted from the
company's corporate account or otherwise
indicate that the information originates from
the company (to be indicated in the

description of the account).

5.3. The company is advised to
develop Community Rules for the relevant
social media and post them in addition to the
community description. The format of such
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coobuiecrsa. dopmart pasmMelleHunA

YKa3aHHbIX OOKYMEHTOB onpepenAaeTca

TEXHUYECKMMU BOSMOKHOCTAMMU NNOLLAAKMN.

B Mpasunax coobuiectsa ykasbiBaeTca

cnepyrowan nHdopmaums:
*  ueneBas ayauTopus;

*  BO3paCTHble OrpaHWYeHus npwu
HeobxoanmocTu (Hanpumep, HGopmaLma o
dbapmaLeBTMHECKOM MNPOAYKTE He AOJIKHA

6bITb aApecoBaHa MMuam mnaguwe 18 ner);

*  onucaHue crnocoba
naeHTMdMKauMM nonb3oBaTenein B ciayyae
HEOBXOAMMOCTU NPUMEHEHUSA OrPaHUYEHUN

LeneBon ayautopuu;

*  [ONyCTUMble M HeponycTumble
TEMbl COOOLEHNN N OBCYKAEHUN C y4eToM
BCEX MPUMEHUMbIX TpeboBaHWI WU HOpPM.
Ocoboe BHMMaHWE cnegyeT  yAeNuUTb
opraHM3auumn paboTbl C TaKUMM BOMPOCAMMU,
Kak MO/IOKMUTENIbHbIE U  OTPULATE/IbHbIE
0T3bIBbl O dapmaLeBTUHECKOM MPOAYKTE,
npumeHeHue GpapmaLeBTUHECKOro NPOAYKTa
B COOTBETCTBMM C  MHCTPYKUMEN MO
MeaULUMHCKOMY NPUMEHEHMIO, cbop
nHpopmaumm no 6e30nacHOCTU U NPETEH3INN

Mo KayecTBy NPOAYKTa;

*  npeaynpexaeHue ans
nonb3oBaTeNeil 0 TOM, YTO B C/y4Yae, eciv B
MX COOBLLEHUAX COLEPXKUTCA HeITUYHan
n/unn HegocToBepHasa MHGOPMaLMS, a TaKKe
ecnu OHM

HapyLlaT TpeboBaHuA

AeNCcTBYIOLWEro 3aKOHOAaTeNbCTBA

documents shall be determined by the

technical capabilities of the platform.

The Community Rules shall include

the following information:
* the target audience;

* age restrictions if necessary (for
example, information on a pharmaceutical
product shall not be addressed to persons

under the age of 18);

e a description of the user

identification procedure if the target

audience is restricted;

* acceptable and unacceptable
topics of messages and discussions, taking
into account all the applicable requirements
and rules. Particular attention should be paid
to the procedure for handling such matters as
positive and negative reviews about a
pharmaceutical product, wuse of a
pharmaceutical product in accordance with
the package leaflet on medical use, collection

of safety-related information and complaints

about product quality;

* a warning that, if user messages

contain  unethical and/or inaccurate
information, as well as if they violate the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies or

community rules, such messages will be
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Poccuitckoi depepaunm, Koaekca
Hagne)awen npaktukn AIPM, BHyTpeHHMX
NOIMTUK KOMMAHMM, NpaBuaa coobuiecTsa,
nx coobuieHna 6yayT yganeHbl, a AoCTyn K
maTepuanam

rpynnbol OorpaHuU4yeH nnn

3a610KMpOBaH;

*  MONUTUKA 06paboTKK
NepcoHaNbHbIX AAHHbIX NO/Jb30BaTeNel UK

rMnepccbl/ika Ha Hee (cm. n. 3.7);

° NOJIUTUKA KOH(I)M,EI,GHLI'MafIbHOCTM

WA TMNepccbinika Ha Hee (cm. n.3.7).

5.4. B coumanbHbIx megmna, A4OCTYMHbIX
ONA  WKWPOKOM ayaAuTOpUM, KOMMAHUM He

MOTYT NPUBAEKaTb NO/b30BaTeNEN:

LV | uenen pasmeLLeHunA
MHOOPMALMM O peuLenTypHbIX MpPoAyKTax

KOMMNaHUH,

* [NA CO34aHWMA  pasfenos  AnA
0T3bIBOB/pEeKOMeHaaL i
nauueHToB/noTpebuTenem o

bapmaLeBTUYECKUX NPOAYKTAX;

*  4NnAa obCyKAeHUs peuenTypHbIX

bapmaLeBTUYECKNX NPOYKTOB;

s ans npeaocTaB/ieHus
MeANUMHCKMX KOHCYNbTauMIi, B TOM YucCne B

YyacTM peKoMeHZauni dapmaueBTUYECKMX

NpPOAYKTOB.

KOHTEHT coumanbHbIX Meaua He
[OJ/IKEH COCTaBNATb npeamer
NNLEH3MPYEMON MeANLUHCKOM

deleted and access to group materials will be

restricted or blocked;

* the personal data processing
policy or a hyperlink thereto (see Clause 3.7

hereof);

* the privacy policy or a hyperlink

thereto (see Clause 3.7 hereof).

5.4. In social media accessible to the
public, the companies may not involve users

for the following purposes:

* for the purpose of posting

information on the company's prescription

medicines;
* to create sections for
reviews/recommendations of

patients/consumers about pharmaceutical

products;

e to discuss prescription

pharmaceutical products;

* to provide medical advice,
including to recommend any pharmaceutical

products.
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aeatenbHocTM (n. 2.6 KogeKkca Hapnexalen

npakTukun AIPM).

5.5. KomnaHun un opraHmsatopy
COUMaNbHbIX MeAua B KOHTPOAMPYEMOM

KaHa/sieé KOMMYHWKa LIMM pekomeHayeTcA:

* He BCTYMaTb B [AWUCKYCCUMIO C

No/Ib30BaTeNAMM, PAa3MELLAIOLLMMMN KOHTEHT,

coaeprKalmm HE3TUYHYIO n/vmnu
HeA0CTOBEPHYIO nHbopmaumtio, He
COOTBETCTBYIOLLUN TpeboBaHMAM
OENCTBYHOLLETO 3aKOHOZaTeNbCTBa
Poccuitckoi depepaunm, Koaekca

Hagnexkalen npaktuku AIPM, BHYTPEHHUX

NONINTUK KOMI'IaHMl‘;L npasuniaam COO6LLI,€CTBa,'

° CKpbIBaTb nnn YOaNATb

KOMMEHTapuun, cogepxawmne HeITUYHYyIo

M/MNN HepocToBEPHYD MHbOPMaUMIO, He

COOTBETCTBYIOLLME TpeboBaHMAM
OENCTBYHOLLETO 3aKOHOZaTebCcTBa
Poccuiickoi depepaunm, Kogekca

Hagnexkawen npaktuku AIPM, BHYTPEHHMX

NOJINTUK KOMMNaHWIA, Npasuiam coobLecTsa;

*  6N0KMpOBaTb nosb3oBaTesNen,

pasMeLIaloWmnX  KOHTEHT,  CcoAepXKalini

HE3TUYHYIO n/mnn HeAOCTOBEPHYHO

nHpopmaumio, He COOTBETCTBYHOL MM
TpeboBaHMAM AEeNCTBYIOLLLErO
3aKoHoaaTenbcTBa Poccuitckoint degepaymm,
Haanex<aluen

Kopekca npaktnkmn AIPM,

Social media content must not be the
subject of licensed medical activity (clause

2.6 of the AIPM Code of Practice).

5.5. It is recommended that the
company and the organizer of social media in

a controlled communication channel:

* not enter into discussions with
users who post content containing unethical
and/or inaccurate information that does not
meet the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules;

e hide or delete comments

containing unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules;

* block users who post content

containing unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules.
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BHYTPEHHUX MNOJIUTUK KOMHaHMﬁ, npasuiam

coobulecTsa.

5.6. KomnaHuu pekomeHayetca, a B

YCTaHOB/IEHHDbIX 3aKOHOM Caydanax

Heobxoanmo:

*  OCyLLecTBAATb perynapHbIn

MOHUTOPUHI  COODLLEHNI NoNb3oBaTeNen
CoLManbHbIX Mmeama Ha npeamet
COOEP’KaHUA B HUX HEITUYHON un/munu
HeJ0CTOBEepHOM nHdopmauymm, He
COOTBETCTBYHOLLEM TpeboBaHMAM
OENCTBYHOLLETO 3aKOHOZaTeNbCTBa
Poccuitckoi depepaunm, Koaekca

Hagnexkalen npaktuku AIPM, BHYTPEHHUX

NONINTUK KOMI'IaHMl‘;L npasuiaam COO6LLI|eCTBa,'

°  OCyLWEeCTBAATb perynapHbIn

MOHWUTOPUHF  COODLEHNA MNONb30BaTeNEN
couManbHbIX Meaua Ha npeameT Hanuuusa B
HUX MHPOopMaLuKM no 6esonacHocTU n/mnu
npeTeH3namm no KayecTBy

bapmaL,eBTMYECKMX NPOAYKTOB KOMMNAHUW.

MOHUTOPUHT MOXKeT 6bITb

aBTOMaTU3NPOBaH B pexkume 24/7.

Echm B cooblieHMn  copepskutcs

nHpopmauma no 6HesonacHoctM  wn/mnu
npeTeH3us No KayecTsy ¢papmaL,eBTUYECKOro
npoAyKTa, opraHM3aTop coumanbHOro meana
0b6A3aH Takom

OoCyLwecTBuUTb nepegavy

nHpopmauymm B COOTBETCTBUM C
TpeboBaHMAMM pasgenos 8, 9 HaCTOALLMX

PekomeHaaumi;

5.6. The company is advised and, in

cases prescribed by law, required to:

* regularly monitor messages of
social media users in terms of the presence
therein of any unethical and/or inaccurate
information that does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules;

* regularly monitor messages of
social media users in terms of the presence
therein of any safety information and/or
complaints regarding the quality of the

company's pharmaceutical products.

Such monitoring may be automated

to take place round-the-clock.

If a message contains safety-related
information and/or a complaint regarding the
quality of the pharmaceutical product, the
social media organizer shall report such
accordance with the

information in

requirements of Clauses 8, 9 of this Guidance;

° moderate user comments

containing unethical and/or inaccurate
information that does not meet the

requirements of the current legislation of the
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*  MOAepupoBaTb  KOMMEHTapuUmu
no/ib3oBaTeNei, coaepKalime Hes3TUYHYIO

M/MNN HepocToBEPHYD MHbOPMaULUO, He

COOTBETCTBYIOLLMNE TpeboBaHMAM
AevicTytoLwero 3aKOHOAATeNbCTBA
Poccuitckoi depepauunm, Kopgekca

Hagnexawen npaktuku AIPM, BHYTPeHHMX
NONUTMK KoMMaHuii, MpaBuiam coobLuecTsa,
B TOM 4ucae KOMMEHTapuu, cofepralime
peKnamHyto nHbopmaumto o]

bapmaueBTUYECKUX MPOAYKTaX KOMMaHWUK,

MHpopmaLmto o) NPYMEHEHUN
bapmaueBTMYECKOro NPOAYKTa, He
COOTBETCTBYHOLLEM NHCTPYKLUUK no
MeAULMHCKOMY NMPUMEHEHMUIO, o)

NMPUMEHEHNN NO HE3APETUCTPUPOBAHHbIM

NOKasaHUAM, nopoyaume [.e/10BYI0
penyTaumito KOHKYPEeHTOB, MHbOpMauuto o
peuenTypHom papmaLeBTUYECKOM NPOAYKTe
B COLMAbHbIX

meana “n KaHasax

KOMMYHMKaLMK, [OCTYMHbIX A9 LUMPOKOM

ayanTopun.
Ona uenemn HaCTOALLMUX
PekomeHaauuii  nog  MOAEPUPOBAHUEM

NMOHNMMAETCA pearnpoBaHWe Ha HEITUYHYIO

M/MAN  HeAOCTOBEPHYH  WHPOPMALMIO,
KOHTEHT, He COOTBETCTBYIOLLMIA TpeboBaHUAM
AeNCTBYIOLWEro 3aKOHOAATeNbCTBA

Poccuinckon depepaunm, Koaekca
Hagnexkalwen npaktuku AIPM, BHYTPEHHMX
NoOMUTMK KomnaHuii, Mpasuiam coobluecTsa,
nytem

nybAvKaumMm  KOMMEHTapueB U

APYroro KOHTEHTa, yAaneHuAa Uanm CKPbITUA

Russian Federation, the AIPM Code of
Practice, internal corporate policies and
community rules, including comments
containing any promotional information
about the company's pharmaceutical
products, information about any use of a
pharmaceutical product not included into the
package leaflet for medical use or about its
off-label use, information that discredits the
business

competitor's reputation, or

information about a prescription
pharmaceutical product in social media and
communication channels available to the

general public.

For the purposes of this Guidance,

moderation shall mean responding to
unethical and/or inaccurate information or
content that does not meet the requirements
of the current legislation of the Russian
Federation, the AIPM Code of Practice,
internal corporate policies and community
rules by posting comments and other
content, deleting or hiding comments and, if
necessary, by blocking users. At the same
time, such information shall be processed in

accordance with the internal corporate

policies.
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KOMMEHTapues u“, npu HeO6XOLI,MMOCTM,

6/10KMPOBKM nonb3oBaTesnen.
OpHOBpeMeHHO YyKasaHHas uMHdpopmauma
[0/1KHa 6biTb 06paboTaHa B COOTBETCTBUM C

BHYTPEHHUMU NONTUTUKAMU KOMIMAHUMN.

5.7. Ecam uHdopmauma B pamkax
KOHTPO/IMPYEMOrO KaHasa KOMMYHMUKaLUK
npefHasHayeHa TOJIbKO A/1A CNeuuanncros
34paBoOOXpaHeHus, KOMnMaHuA n/mnm
npuBaeKaemaa KOMMNaHWEN TpeTbA CTOPOHA
06A3aHa YCTAHOBWUTb BHYTPEHHWI npoLecc
MAEHTUOMKALMM N KOHTPONA  LLeneBow
ayautopun (Hanpumep, Nonb3oBaTesb NpU
3anpoce [Jo0CTyna K COuMasbHbIM meana
OONKeH noarsepauTb, ABAAETCA /AN OH
cneumanmncTom

34paBOOXPaHEHMs, MyTem

KNuKa Ha oTeeT a/HerT).

6. Pabota ¢ 3anpocamu oOT

nonb3oBaTtenemu counanbHbIX Meguna O

dapmaueBTUUECKUX NMPOAYKTAX

6.1. B cnyyae BO3HMKHOBEHMA

BOMPOCOB n/mnu 3anpocos oT
NoNb30BaTeNEN HA KOHTPONUPYEMbIX M/Unu
HEKOHTPOMPYEMbIX KaHanax
KOMMYHWKaLUM, Kacatowmxcs
bapmaLEeBTMYECKMX NPOAYKTOB, KOMMAHMA

MOXeET NPpeaocCTaB/IATb HAa HUX OTBETDI.

KomnaHua u/man  npuBnekaemas
KOMMNaHueln TpeTbs CTOPOHA, AeHncTByoLwan

OT MMEHUN UM NO MNOPYYEHUIO KOMMNAHWUMU,

5.7. If the information within a

controlled communication channel is
intended only for healthcare professionals,
the company and/or a third party engaged by
the company shall establish an internal
process for identifying and controlling the
target audience (for example, when
requesting access to social media, the user
shall confirm whether he/she is a healthcare
professional by clicking on a Yes/No

response).

6. Responses to requests for
pharmaceutical products from social media

users'

6.1. In the event of users' questions
and/or requests regarding pharmaceutical
products coming through controlled and/or
uncontrolled communication channels, the

company may respond to them.

The company and/or a third party
engaged by the company, acting on behalf or
in the name of the company, must indicate
the pharmaceutical company which the

information is coming from, and their
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AO0/1KHbI YKa3aTb, oT KaKowm

dbapmaueBTUYECKON  KOMMAHUM  UCXOAUT
nHbOopMaLMaA, NPU 3TOM UX aBTOPU30OBaHHbIE
COTPYAHMKM A0MXKHbI 06/1a4aTb 3HAHUAMW B
OTHOLLEHUMU

TpeboBaHwW HaCTOALLMX

pekomeHaaummn, aencrTeyoLwero
3aKoHopaaTenbcTBa Poccuiickon Pepepaymm,
Kogekca Hagnexawen npaktukun AIPM,
BHYTPEHHUX TMOJIMTUK KOMMAHWUN, BKIKOYan
TpeboBaHMA dapmakoHag3opa U paboTbl C

MeAMULMHCKOM MHPOopMaLmMeN.

6.2. Bonpocbl OT cneunannucToBs

34,0aBOOXpPaHeHUA n naumneHToB,
Kacatlolmecs NpeaocTaBieHns MeauLMHCKOM
NHpopmaLmy, LONKHbI 6bITb
3aperncTpMpoBaHbl, €CcAM OHWM 3afaHbl Ha
KaHane KOMMYHMKaUUKU, KOHTPOAMPYEMOM
KOMNaHWen, WAM Ha HEKOHTPONMPYEMOM
KaHane (ecnM B KOMMNaHMM  CcyllecTsyeT
npoLecc MOHUTOPWUHIA COUMabHbIX Meama,
HACTPOEHHbIN Ha BbIABNEHWE NOA0OHbIX
BOMPOCOB). Ha 3aperucTpupoBaHHbIe
BOMPOCbI KOMMaHWA NpeaocTaBaAeT OTBETHI
cornacHo Kogekcy Haaneskawen npakTMKu

AIPM (nyHKTbI 3.9, 4.5).

6.3. OTBeTbl NO/AL30BATENAM AO0NXKHDbI
OrpaHMYMBaTLCA OTBETOM Ha

HEenoCcpeACTBEHHO 3a4aHHbIA  BOMPOC M
cooTBeTcTBOBATb NYHKTam 3.9 n 4.5 Koaekca

HagnexKalen npakTukm AIPM.

authorized employees shall be
knowledgeable about the requirements of
this Guidance, the current legislation of the
Russian Federation, the AIPM Code of
Practice and internal corporate policies,

including pharmacovigilance and medical

information requirements.

6.2. Questions from healthcare
professionals and patients regarding the
provision of medical information shall be
registered if asked via a communication
channel controlled by the company or via an
uncontrolled channel (if the company has a
social media monitoring process configured
to identify such questions). The company
shall give answers to registered questions in

accordance with the AIPM Code of Practice

(clauses 3.9, 4.5).

6.3. Responses given to users shall be
limited to direct answers to the question
asked and shall comply with clauses 3.9 and

4.5 of the AIPM Code of Practice.
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OTtBeT B TOM u4ucne He AOJTKEH

MCNosIb30BaThCA B  UenAx pexknambl WU

NPOABUNKEHUA bapmaueBTMyeCcKoro
npoayKkTa (Hanpumep, B cnyyae Bonpoca bes
yKasaHua

TOproeoro HanmmeHOBaHUA, B

oTBETE  TOProBOE  HaMMeHOBaHMe  He
MCMO/b3yeTcsl), COAEep’KaTb PEeKoMeHAaLMM
(coseTbl

MeANLMHCKOro XapaKTtepa

OTHOCWUTE/IbHO Tepanuu, 4O3MPOBOK U T.M. ).

6.4. WHPopmauma OT KoMNaHwuu
OOMKHA OblTb aKTyaNbHOM, ACHOW, TOYHOW,
0OBbEKTUBHOWM, AOCTOBEPHOM, OCHOBbLIBATLCSA
Ha YTBEPKAEHHOM NHCTPYKLUN no

MeanunHCKomMy npmeHeHuto.

6.5. MNpenocrtaBnAa B OTBETE CCbIJIKY

Ha HEe3aBMCUMbIN KOMMNaHnA

pecypc,
npoBepsAeT aKTyaNbHOCTb W COOTBETCTBUE
MHGOPMaLMM MO CCbISIKE BCEM NMPUMEHNMbIM
TpeboBaHMAM  (TpeboBaHMA  KOMMNaHUW,
AIPM, poccuicKoro 3akoHOAaTesbCTBa) Ha
OaTy NPOBEPKM; PEKOMeHAYeTCA YyKasblBaTb
harty nocnegHero JocTyna no

npeanocTa B/IAEMOW CCbl/Ke.

6.6. Mpn npenocraBneHnn oTBeTa Ha
KaHane, AOCTYMHOM LUMPOKOM ayauTopuu,
KOMMNaHWA [O0/KHA cobnoaaTb cneaytoume

TpeboBaHuA:

The answer, among other things, shall
not be used for advertising or promoting a
pharmaceutical product (for example, if the
guestion does not contain a trade name, a
trade name shall not be used in the answer)
or contain medical recommendations (advice

on treatment regimen, doses, etc.).

6.4. The information provided by the
company shall be relevant, clear, accurate,
and based on the

objective, reliable,

approved package leaflet for medical use.

6.5. When providing a link to an
independent resource in its response, the
company shall verify the relevance and
compliance of the information available via
the link with all applicable requirements
(company requirements, AIPM requirements,
Russian legislation) as of the date of such
verification; it is recommended to specify the

date of the last access.

6.6. When providing a response on a
channel accessible to the general public, the
company shall comply with the following

requirements:
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° OTBETbl KOMMaHUN HE AOO0/1KHbI

NoOAMEHATb KOHCYyNbTaUUIO Bpa4a Unu

NPU3biBaTb K CaMOJ1IEYEHUNIO;

° B oTBeTax  Ha BOMNPOCHI,
Kacatowmecs npumeHeHns 6espeuenTypHoOro
dbapmaueBTUYECKoro

NPOAYKTa, [AOJIKHO

cofepkaTbcs npegynpexaexHue o)
HEeOBXOAMMOCTM MONYYUTb  KOHCY/IbTALMIO
cneumanucra 34,0aBOOXPaHEHMS n
npumeHeHns GpapmaLLeBTUYECKOro NpoAyKTa
B COOTBETCTBMM C HA3HAYEHUAMM Jleyallero
Bpaya. Mpwu 3TOM AonycKaeTcs
npenocTaBieHne CCbIIKU Ha MHCTPYKLMIO NO

MmegnunHCKoMy NnpuMeHEHUIO NPOAYKTa.

* B C/lyyae, ec/iM BOMPOC KacaeTcs
peLenTypHoro bapmaueBTMYeCcKoro

NPOAYKTa, OTBET AO0/KEH OblTb OrpaHMyeH

npegynpexaeHnem o  HeobxoAMMOCTU
NONYYMUTb  KOHCY/NbTaUMIO  cheumanucta
34paBOOXPaHEHUs n npUMeHeHUs
bapmaueBTMYECKOro NpPoAyKTa B

COOTBETCTBUN C HA3Ha4YeHUAMU Jevalwero

Bpaya wWAM  obpatuTbca B CAYXKOy

npenocTaBaeHun HEOTNOXHOM
MeAULMHCKOM nomoLm. MNpu 3Tom KomnaHma
ocywecTsanet paboty o OAHHbIMU
3anpocamu cornacHo nyHKTy 4.5. Kogekca
Hagnexkawen npaktnkm AIPM u pasagenam 8
M 9 HacToAWMX pekomeHAauuih (B cnyyae
3anpocoB No 6e30MacHOCTU M NPETEH3UI Mo

KauyecTBy NpoAyKTa).

° B OTBETAX Ha BOMpPOChI,

Kacatouimecs 3abonesaHui, nx

* the company's responses shall
not replace a doctor’s consultation or

advocate self-treatment;

* answers to questions regarding
the use of an over-the-counter
pharmaceutical product shall contain a
warning about the need to consult a
healthcare professional and to use the
pharmaceutical product in accordance with
the instructions of a consulting physician. In
this case, it is allowed to provide links to the

package leaflet for medical use of the

product;

e if the question concerns a
prescription pharmaceutical product, the
answer shall be limited to a warning about
the need to consult a healthcare professional
and to use the pharmaceutical product in
accordance with the instructions of the
consulting physician or to contact emergency
medical services. The company shall handle
such inquiries in accordance with clause 4.5
of the AIPM Code of Practice and parts 8 and

9 of this Guidance (in the case of safety

inquiries and product quality complaints);

* answers to questions concerning
diseases, their prevention and treatment,
and healthy lifestyles may include links to
patient-oriented resources, including the
contact information of a dedicated “hotline”.

When answering, it is not recommended to
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NPOOUNAKTUKM U JIeYeHus, 340pOBOro
obpasa KM3HKU, OOMYCKAETCs pasmelleHune
CCbI/IOK Ha pecypcbl, NpeaHa3HavyeHHble Ans
NauMeHToB, B TOM YMCAE  KOHTaKTbl
BbIAENEHHOM «ropaYen IMHUMY». B oTBETaxX He
PEKOMEHAYEeTCs UCNOb30BaTb CNeLuManbHble
MeAMULMHCKME TEPMUHbI, NpeAHa3HaYeHHble

ANA CNeumnanmcToB 34paBo0OXPaHeHUs;

° OoTBeTbl HE A0J1IXKHbl COoAdepXaTb

Ha3BaHMI apmaLLEeBTUYECKMX MNPOAYKTOB,

OTMyCKaemblXx NO peuenty, a pPaBHO
n3obparkeHuni YNaKoBKM TaKMX
dapmaueBTMUECKMX MNPOAYKTOB Wan  ee

3Q1EMEHTOB, WU WNHbIM o6pa30M 6bITb

HanpaBAeHHbIMM Ha NPOABUNKEHUE
dapmaueBTMYECKOro NPOAYKTa,

OTNyCKaemoro no peuenty ;

* B C/ly4ae, eCNM HAMMEHOBaHWe
6e3peLenTypHOro npoayKTa COBMagaeT ¢
HaMMeHOBaHWEM pPeLenTypHOro NPoAyKTa, B
OTBETE [AO/IXKHO ObITb YETKO 0603HAYEHO, YTO
OoTBeT KacaeTca He3peLenTypHOro nNpoayKTa
(Heobxoaumo ykasatb MHH, popmy BbinyckKa,
OO03MPOBKY M Npo4YMe acneKTbl, KoTopble
JAHHbIN

oTAnYyatoT 6e3peLenTypHbIN

NPOAYKT OT PELLENTYPHOTO);

° B Cay4vae, ecin goCctyn K KaHany
KOMMYHUKaUunn npeaHasHaydyeH TOJ/IbKO ANA
cneynanmncToB 34paBO0OXPAaHEHNA, KOMMaHUA

BNpaBe  NpegocTaBATb  MHPOPMALMIO,

Kacalolwyloca  peuenTypHbIX  MPOAYKTOB

KOMNAHWMM, He ABAAIOWYICA PEKIamon

(moanyHKT 2.5.2 KopgeKkca Haanerkallen

use specialized medical terms intended for

healthcare professionals;

e answers shall not contain the

names of prescription pharmaceutical
products or images of their packaging or
elements thereof or otherwise be aimed at
promoting a prescription- pharmaceutical

product;

* if the name of an over-the-
counter product is the same as the name of a
prescription product, the answer must clearly
state that it concerns the over-the-counter
product (INN, pharmaceutical form, strength
and other aspects that distinguish this over-
the-counter product from the prescription

product must be specified);

* if the communication channel is
accessible only to healthcare professionals,
the company shall have the right to provide
information regarding the company's
prescription products if it is not promotional
in nature (sub-clause 2.5.2 of the AIPM Code
of Practice). The information provided in
response to an inquiry of a healthcare
professional shall be comprehensive and
evidence-based. The information shall be
supported by appropriate links indicating the
author's name, the full name of the article or
monograph, the place of its publication, the
year of its publication, and volume, issue and
page numbers (sub-clause 3.9.10 of the AIPM
Code of Practice); answers to questions

concerning the use of unauthorized products
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NPaKTUKK AIPM). NHPopmaums,

npeaocrassiAemad B OTBET Ha 3anpoc

cneynanncrta  34paBOOXpPaHEHUA, AO01XKHaA

ObITb ncyepnbiBakoLEN n Hay4HO

obocHOBaHHOM.  UHpopmaums  AO/KHA

NoAKpPennATbCA COOTBETCTBYHOLWMMU
CCbI/IKAMM C YKa3aHMeM WMeHM aBTopa,
NMOJIHOTO HAa3BaHMA CTaTbW UM MOHOTpaduu,
mecta nybamMkaumm, roga UsgaHuin, Homepa
TOMa, BbINyCKa 1 cTpaHuubl (noanyHKT 3.9.10
Komekca Haanexkauwer npaktukm AIPM);
oTBeThbI Ha

BOMNpPOChI, Kacarouwmeca

NPUMEHEHUSA HEe3aperncTpMpPoBaHHbIX
NPOAYyKTOB MAM BbIXogAwMe 3a npeaenbl
NHCTPYKLUK no MeaULMHCKOMY
NPUMEHEHWUIO, MOTyT ObITb MPeaoCTaB/EeHbI
WCK/IIOYNTE/IbHO MONb30BaTe/0, 3a4aBLiemy
Bonpoc (Hanpumep, B IMYHOM CcOObLLEHMM),
npu 3TOM CcamM BOMPOC AO/XeH ObITb
yAANEH/CKPbIT C KaHala KOMMYHWMKaLUUM B
C/yyae, €eCAM  KaHan  KOHTpOAMpyeTcs
KOMMaHWEN MU NPUBJEKAEMON KOMMNaHUEN

TpeTbel CTOPOHOM.

or off-label use may be provided exclusively
to the user who asked the question (e.g., in a
direct message), while the question itself
shall be deleted/hidden from the
communication channel if the channel is

controlled by the company or a third party

engaged by the company.
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7. MWcnpasBneHue HeAOCTOBEPHOM
n/Mnn HeKoppeKTHoi MHPOpMaLUM Ha He
KoMnaHueun

KOHTpPO/InpyembixX KaHanax

KOMMYHUKauunum

7.1. B cnyyae, ecnm Ha KaHane
KOMMYHMKaLWUK, He KOHTPOIMPYyEMOM
KOMMaHWEN UM NPUBAEKAEMON KOMMNAHUEN
TpeTbelr CTOPOHON, BO3HWMKAeT BOMPOC OT
nonb3oBaTens no 6e3peuenTypHoOMy

bapmauesTMyecKkomy n/mnn

NPOAYKTY
[AVCKyCCUA NONb30BaTeNelN, KOMMNAHUU U/Un
NPMBAEKAEMOI KOMMNaHWEN TPETbEN CTOPOHE
Ha CaMOM KaHane peKkomeHayeTca caenaTb
npeaynpexaeHne  nonb3oBaTento(am) o
HeobxoAMMOCTM COBNOAEHUA WHCTPYKLUN
No MeAULMHCKOMY NPUMEHEHUIO, O HANINUYUK
NPOTUBOMOKa3aHWM K NPUMEHEHWIO
dapmaueBTMYECKOTO NPOAYyKTa,

HEO6XO,CI,MMOCTM nonyvyeHmAa KOHCy/bTauuUun

CNeumanmcTos, a TaKXe (npwn
HeobxoaMmocTH) obpaTtutbCA K
nonb3oBaTento, obnagaowemy npaBamu
agMMWHUCTPATOPa [AaHHOTO  COUMANIbHOro

meana, C 3anpocom Ha yaaneHme wuan

KOPPEKTUPOBKY HEe3TUYHOM n/mnm

HefoCTOBEPHOM  MHPOPMALMKM,  KOHTEHT
KOTOpON He cooTBeTcTByeT TpeboBaHMAM
AeNcTBYOLWEro 3aKOHOAATeNbCTBA

Poccuinckon depepaunm, Koaekca
Hagnexkalwen npaktuku AIPM, BHYTPEHHMX

NOZIUTUK KOMHaHMIZ, npasuiam COO6LLI,€CTBa.

7. Correction of Inaccurate and/or
Incorrect Information on Communication

Channels not Controlled by the Company

7.1. If a user's question and/or a

discussion about an over-the-counter

pharmaceutical product arises on a
communication channel not controlled by the
company or a third party engaged by the
company, the company and/or a third party
engaged by the company is advised to warn
the user(s) about the need to comply with the
package leaflet for medical use, the existence
of contraindications to the use of such a
pharmaceutical product and the need for
professional advice, and (if necessary) to
contact a user having administrator rights in
this social media with a request to delete or
correct  unethical and/or inaccurate
information whose content does not comply
with the requirements of the current
legislation of the Russian Federation, the
AIPM Code of Practice, internal corporate

policies and community rules.
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7.2. B cnyyae, ecnnm Ha KaHane
KOMMYHMKaLUWUK, He KOHTPOIMpPYyEMOM
KOMMaHWEeN UAM NPUBAEKAEMON KOMMNAHUEN
TpeTbei CTOPOHOM, BO3HWKAET BoNpoc u/mnu
OMCKyCCMA NOb30BaTeNIEN NO peuenTypHOMY
dbapmaueBTUYECKOMY MPOAYKTY, KOMMaHUU
NU/VNM NPUBNEKAEMOIN KOMMaHUEN TpeTben
CTOpPOHe

pekomeHayeTca obpaTuTbcAa K

nonb3oBatento, obnagatowemy npasamu

AOMUNHNCTPATOPa  AaHHOrNo  coumnanbHOro

MeAma, C 3anpoCcoM Ha yAaneHue HesTUYHOM

n/vnu He40CTOBEPHOM nHpopmauymm,
KOHTEHT  KOTOpPOW  He  CcOOTBeTCTByeT
TpeboBaHMAM AeNCTByOLLErO

3aKoHoaaTenbcTBa Poccuiickon depepaumn,

Kogekca Hagnexawen npaktukun AlIPM,
BHYTPEHHUX MONAUTUK KOMMAHUN, npaBuaam

coobulecTsa.

Mpn HanpaBieHUW TaKoro 3anpoca
KOMMNAHUA WAM NPUBIEKAeMas KOMMNaHWeWn
TPEeTbsA CTOPOHA A0/IKHbI YKa3aTb, OT KaKoW
KOMMNaHuu ncxoamt nHdopmauma. KomnaHma
COo34aeT M MCNONb3yeT ANA 3TUX Lenen
TONbKO KOPMOPATMBHYK YYETHYH 3anucb C
Ha3BaHMEM KOMMAHUM B COCTaBE WMEHMU
yYyeTHoM 3anmcu (npM 3TOM Ha cauTe
KOMMNAHUM UAN MHOM KaHa/le KOMMYHMKaLun
C OTKPbITbIM AOCTYNOM ANA Mo/ib30BaTesNeln
HeobxoAMMO OTpa3nTb, 4YTO MHPopMaLms,
nybanKyemasa nocpencTBOM TO/bKO TaKoM
YYETHOM  3anucw,

OTpaxKaet nosnuunto

KomnaHum).

7.2. If a user's question and/or a

discussion about a prescription

pharmaceutical product arises on a
communication channel not controlled by the
company or a third party engaged by the
company, the company and/or a third party
engaged by the company is advised to
contact a user having administrator rights in
this social media with a request to delete
unethical and/or inaccurate information
whose content does not meet the
requirements of the current legislation of the
Russian Federation, the AIPM Code of
Practice, internal corporate policies and

community rules.

When sending such a request, the
company or third party engaged by the
company shall indicate the company from
which the information is coming. For this
purpose, the company shall create and use
only a corporate account with the company's
name included in the account name (in this
case, the company's website or other
communication channel with open access for
users shall state that only the information
published via such an account reflects the

company's true position).

The information provided by the
company shall not be promotional in nature
or go beyond the scope needed to correct
inaccurate information (in accordance with
the package leaflet for medical use of the

pharmaceutical product).
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Nudopmaums, npeaocTtasnaemas
KOMMaHWeRn, He A0/IKHA HOCUTb PEKNAaMHbIN

XapaKTep “ BbIXOAUTb 3a PaMKU O6'beMa,

HeobxoaMmoro ana ncnpasaeHus
HeA0CTOBEPHOM nHdopmaymm (B
COOTBETCTBUM C NHCTPYKLMEN no
NPUMEHEHUIO dapmaueBTMYECKOro
npoayKTa).

Mpu HanpasaeHun
COOTBETCTBYIOLWErO  3anpoca  KOMMaHUU

N/MAN NPUBNEKAEMON KOMNaHMEN TpeTben

CTOPOHE  PEKOMEHAYeTCcA  OTCNEeXMBATb
npouecc yaaneHus Mu/UAnM KOPPEKTUPOBKMU
MHbOpMaLmm Nno/ib30BaTeNEM,
obnagatolero npaBamu agMUHUCTPATOPA.
Mpn HeZOCTUNKEHUM pe3yNbTaTa KOMMAHWUK
N/MAN NPUBNEKAEMOIN KOMNaHMEN TpeTben
CTOpOHe pekomeHayeTcs HanpasuTb
MOBTOPHbIM 3anpoc BAaZenbly CauTa MK
[eMCcTBOBaTb B COOTBETCTBMM C MOIUTUKAMU U
npaBuaamm paboTbl CO CMOPHbIM KOHTEHTOM,
npeaycMoTpPeHHbIMU onpeneneHHbIM

coumanbHbIM Meama.

8. PeKomeHAaL MU NO MOHUTOPUHTY U
0bpaboTke nHpopmauum no 6esonacHocTU

dbapmaueBTMUYECKUX NPOAYKTOB

8.1. KomnaHuu cnepyeT perynapHo
OCyLLEeCTBAATb MOHUTOPUHT
KOHTPOAMPYEMbIX KaHa/l0B KOMMYHMKALNMA,
OTKPbLITbIX ANA LWMPOKOW ayauTopuMK, Ha
HaAn4unA

npeamet NnoTeHLUabHbIX

When sending a request to this effect,
the company and/or a third party engaged by
the company is advised to monitor the
process of deletion and/or correction of
information by the user having administrator
rights. In the event of a failure to reach the
desired result, the company and/or a third
party engaged by the company is advised to
send a second request to the website owner
or act in accordance with the policies and
rules for handling contentious content

provided for by the given social media.

8. Guidance for Monitoring and
Processing Information on the Safety of

Pharmaceutical Product

8.1. The company shall regularly
monitor controlled communication channels
open to the general public for potential user
safety  of

messages concerning the

pharmaceutical products.
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coobLeHni no/sib3oBaTenemn no
6e3onacHoOCTH bapmaL.eBTUHECKNX
NpPoAYyKTOB.

Cnepyet obecneunTb TaKylo
nepuoanYHOCTb npocmoTpa

KOHTPO/IMPYEMbIX KaHa/ioB KOMMYHUKaLUIM

KOoMnaHuemn n/mnm npuBAEKaeMoMm

KOMMaHMen TpeTbel CTOPOHOM, YTOObI
BbINONHANOCL TpeboBaHME B OTHOLIEHUM
BPEMEHM NpenocTaB/eHMA MNOTEHUNANbHbIX
Ba/INAHbIX coobuweHun no besonacHocTn B
YyNO/IHOMOY€EHHbIE OpraHbl, Ha4MHaA Cc AaThbl,

Koraa uHdopmaums bbina pasmelleHa.

KomnaHua pernctpupyet coobuieHns
nonb3oBaTenemn no 6e3sonacHocTn
bapmaueBTMUYECKMX MNPOAYKTOB B paMKax
YCTQHOB/IEHHOW B KOMMAHWUU  CUCTEMbI
dapmakoHaga3opa, MPOM3BOAWUT OLEHKY Ha
npeameT ux BaNMAHOCTU WU HEBANIMAHOCTH,
a TaKKe 06paboTKy U nepeaavy MHbopmaLum
B COOTBETCTBMU C OEeNCTBYIOLWMM
33aKOHOAaTEe/IbCTBOM n BHYTPEHHEM

MNOJINTUKOMN KOMMNAHUN.

8.2. B KoHTpoaupyembIx KaHanax
KOMMYHMKaALMN KOMMNAHUM peKoMeHAayeTcA
obecrneynTb MNO/b30BATENAM BO3MOMXKHOCTb
ANA 06paTHOM CBA3M C KOMNAHUEN C LEeNbto
coobuieHna nHpopmaumm no 6e3onacHoOCTM
dbapmaueBTUYECKUX MPOAYKTOB, Hanpumep,
yepes d¢opmy obpaTHOM cBA3KU, opmy

coobLLleHnsa, aapec 3NeKTPOHHOM NouyThl

It is necessary to ensure that the
company and/or a third party engaged by the
company review controlled communication
channels frequently enough that the
requirement regarding the time limit for
provision of potential valid safety messages
to regulatory authorities, starting from the
information was

date the posted, s

observed.

The company shall register consumer
reports on the safety of pharmaceutical
products within the framework of the
pharmacovigilance system established by the
company, evaluate their validity or invalidity,
and process and transfer information in
accordance with applicable laws and internal

corporate policies.

8.2. In the company-controlled
communication channels, it is recommended
to provide users with an opportunity to
provide feedback in order to report
information on the safety of pharmaceutical
products, for example, through a feedback

form, message form, e-mail address and/or
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n/vnn Homep TenedoHa ynoSIHOMOYEHHOrO

oTAeNla KOMMNMaHUMN.

B dopme obpaTHOIM CBA3M KOMMAHUMU
pekomeHayeTcs npeaycMmoTpeTb
cneumanbHoe none  (checkbox) ana
npenocTaBieHnAa NONb30BaTeNeM COrnacua
Ha 06paboTKy NepcoHaNbHbIX AaHHbIX B
COOTBETCTBMM C TPebOBaHMAMM MOJUTUKM
06paboTku

nepcoHanbHbIX OAHHbIX

KOMMaHUMN.

Mpu nonyyeHun obpaweHns oOT

nonb3oBaTena C nHdopmaumen no
6esonacHocTK dbapmaueBTUYECKOro
npoaykta 4yepes ¢opmy obpaTHOM cCBA3MU
KOMMNaHUM HEOHBX0AMMO NPesoCTaBUTb OTBET
no/ib30BaTeNto no yKa3aHHbIM UM

KOHTAaKTHbIM  AaHHbIM B COOTBETCTBUU C

TpeboBaHMAMM BHYTPEHHEMN NONUTUKN
KOMMNAHUM.
Mocneaytouyto KOMMYHUKaLUIO

KOMMNaHUM U/MAn NpuUBAEKaeMoin KomnaHuen
TpeTben CTOPOHbI C TAKUM NO/b30BATENIEM B

CBA3M C ero coobueHnem, coaepskalimm

NOTEHLNANBbHYHO MHPopMaLmio no
6e3onacHocTH dapmaueBTUYECKOro
NPoAyKTa, PEKOMEeHAYyeTCA OCyLLecTBAATb

BHE PaMOK CouUMaibHbIX Meana NOCPenCcTBOM

KOpPMNopaTUBHOM y4YeTHOM 3anucu C

Ha3BaHMEM KOMMAHMM B COCTaBE MMEHMU
y4yeTHOM

3anuncu B COOTBETCTBUU C

TpeﬁoBaHMﬂMM, YCTaHOBJ/IEHHbIMM

BHYTPEHHUMWU NONNTUKAMMN KOMMNaHWN.

phone number of the company's authorized

department.

In the company's feedback form, it is
recommended to provide a special field
(checkbox) for the user to give his/her
consent to personal data processing in
accordance with the requirements of the

company’s personal data processing policy.

When receiving a user report
containing information on the safety of a
pharmaceutical product through the
company's feedback form, it is necessary to
provide a response to the user using the
contact information indicated by him/her
pursuant to the requirements of the

company's internal policy.

It is recommended to conduct any
subsequent communication between the
company and/or a third party engaged by the
company and such a user in connection with
his/her  report

containing  potential

information on the safety of a
pharmaceutical product, not through social
media, but through a corporate account with
the company's name included in the account

name in accordance with the requirements

established by internal corporate policies.
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8.3. B C/lyyae npusneyeHusn

KOMMaHMeNn TpeTben CTOPOHbI ana
OCYLLLECTB/IEHUA MOHUTOPUHIA MHPOPMALUM
no 6e3onacHocTH bapmaueBTUYECKUX

NPOAYKTOB,  KOMMAHUM  pPEeKoMeHAayeTcs
NPOBOAUTL ANA COTPYAHUKOB NPUBIEKAEMON
OpraHu3auuu TPEHUMHTM MO  BOMpPOCam
dapmakoHagsopa u npoueaypam cbopa u
nepegayu cooTBeTcTByloWen MHGopmaumm, a
TaKXKe PerynspHyto

CBEPKY MMEeoLWMXCA

AaHHbIX no 6esonacHocTH

dbapmaueBTUYECKNX NPOAYKTOB.

8.4. Mpu obHapyXeHMn coobLLeHUI
no 6e3onacHocTH bapmaueBTUYECKUX

NPOAYKTOB Ha HEKOHTPONMPYEMbIX KaHanax

KOMMYHUKaLUW, Takue coobuieHuns
nepeaaltTca B YMNOJHOMOYEHHbIA OTAEn
KOMMaHUM U noanexaT obpaboTke B
COOTBETCTBUMU C TpeboBaHMAMMU

3aKOHOAATENbCTBA U BHYTPEHHEN NOJINTUKOM

KOMMaHUMN.

8.5. KomnaHuam peKomeHayeTcA

OCYLLEeCTBNATb MOHWUTOPUHT canToB
NnoAAeP*KKU NALNEHTOB U COLMANbHbIX FPpynn
no onpegeneHHbiMM 3aboneBaHusMKU ANA
uenen cbopa nHbopmaumm no 6e€3onacHoOCTU
bapmaLeBTUYECKUX NPOAYKTOB.

MNepuoanyHOCTb MOHUTOPWUHTa AaHHbIX

canToB cneayet onpenenATtb B 3aBUCUMMOCTU

8.3. If the company engages a third
party to monitor information on the safety of
pharmaceutical products, the company is
advised to arrange trainings for the
employees of the organization so engaged on
matters of pharmacovigilance and
procedures for collecting and transmitting
relevant information, as well as regular
verification of the available data on the safety

of pharmaceutical products.

8.4. Upon the detection of messages
on the safety of pharmaceutical products on
uncontrolled communication channels, such
messages shall be transmitted to the
company's authorized department and shall
be processed in accordance with the
requirements of the law and internal

corporate policies.

8.5. Companies are advised to
monitor patient support websites and social
groups dedicated to specific diseases to
collect information on the safety of
pharmaceutical products. The frequency of
monitoring of such websites shall be

determined depending on the risks
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OT PUCKOB, CBA3aHHbIX C MOHUTOPUPYEMbIM

dbapmaueBTUYECKUM NPOAYKTOM.

9. PekomeHaauum No MOHUTOPUHTY U

obpaboTke npeTeH3uit NO  KayecrBy
dapmaneBTUHECKMUX NPOAYKTOB

9.1. KomnaHumn pekomeHayeTca
OCYLLEeCTBAATb MOHWUTOPUHT

KOHTPO/IMPYEMbIX KaHa/ioB KOMMYHUKaLUIM

Ha npeaAMeT HaAuuusa  MNOTEHUMANbHbIX
coobLleHNI nosib30BaTeNen, coaeprkaliux
NpPeTeH3MM No KadyecTBy papmaLeBTUYECKUX
npoAayKToB. Nepnoan4HOCTb MOHUTOPUHTA, a
TakKKe npaBuna  06pabOTKM  AaHHbIX
coobuleHnit onpeaenarnTcs TpeboBaHMAMM

BHYTpeHHeﬁ NONIMTUKU KOMMNaHUMN.

PekomeHayeTca perynapHbIi
MOHWUTOPUHT  KOHTPOZIMPYEMbIX  KaHanoB
KOMMYHMUKaUU KOMMaHuemn n/mnu
npuBieKaemomn KoMnaHuem TpeTben

CTOpOHOVI B COOTBETCTBUU C Tpe6OBaHMﬂMVI

3aKOHOZaTeNbCTBA n BHYTPEHHUMU
NOJIMTUKAMKN KOMMNAHWUA.

Pabota C coobuieHnamm
nonb3osaTenen, pasmMmeLLeHHbIMK B
HEKOHTPONUPYEMbIX KaHanax
KOMMYHMKaLNA, OCYyLLEeCTBNAETCS B

COOTBETCTBMWN C TPEOOBAHUAMMU BHYTPEHHEN

NOZIMTUKN KOMNAHUN.

9.2. B KoOHTpoAupyembix KaHanax

KOMMYHUKaUUN KOMMNAHUN pPeEKOMEHOYETCA

associated with the monitored

pharmaceutical product.

9. Guidance for Monitoring and
Processing Complaints Concerning the

Quality of Pharmaceutical Products

9.1. The company is advised to
monitor controlled communication channels
for potential user messages containing
complaints concerning the quality of
pharmaceutical products. The frequency of
such monitoring, as well as the rules for
processing such messages, shall be
determined by the requirements of the

internal corporate policy.

It is recommended to ensure regular
monitoring of controlled communication
channels by the company and/or a third party
engaged by the company in accordance with
the requirements of legislation and internal

corporate policies.

User messages posted via
uncontrolled communication channels shall
be handled in accordance with the

requirements of the internal corporate

policy.

9.2. In the company-controlled
communication channels, it is recommended
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obecneynTb NONb30BATENAM BO3MOMHOCTb
Ansa 0bpaTHOM CBA3M C KOMMNAHWEN C Lenbto
coobuweHna uHGopmauum, copeprKallen
npeTeH3nn No Kayectsy papmaLeBTUYECKUX
NpoAyKTOB, Hanpumep, Yepe3s dopmy
obpaTHOM cBA3M, Popmy coobLleHuMn, aapec
3N1EKTPOHHOM NoYTbl U/ MK Homep TenedpoHa

YNO/THOMOYEHHOTO OoTAEe/ 1A KOMMaHNW.

B dopme obpaTHOM CBA3M KOMMAHUU
pekomeHayeTcs npeaycmoTpeTb
cneumanbHoe none  (checkbox) ana
npeaocTaB/iieHMsa MONb30BaTe/IEM CoOr/acua
Ha 06paboTKy NepcoHaNbHbIX [AaHHbIX B
COOTBETCTBMU C TpeboBaHMAMU MOJIUTUKM
06paboTku

NepcoHabHbIX [aHHbIX

KOMMaHUMN.

Mpu nonyyeHun obpaweHns oOT

nosib3oBaTensa ¢ MHPopmaumnen No KayecTsy
dapmaueBTMYECKOro NpPoAyKTa Yepes popmy
obpaTHOM CBs3M KOMMAHWUM HeobxoAMmo
npeAocTaBUTb OTBET MO/Mb30BaTeNl0  No
YKa3aHHbIM MM KOHTaKTHbIM [aHHbIM B
COOTBETCTBMMU C TPebOBaHUAMM BHYTPEHHEMN

NOMNTUKN KOMMNAHUN.

9.3. Mpn  oTcyTcTBUMK

dopmbl
0bpaTHOM CBA3WM HA KaHane KOMMYHWKaLUK

Aonyctmmo npeanoxutb NnoNnb30BaTeNNto

nepeaatb B KOMMNaHuio  coobuleHue,

coep)kalllee MNPeTeHsulo Mo KayecTsy

bapmaueBTMYECKOrO  MPOAYKTa,  UHbIM

cnocobom, Hanpumep, nocpeacTsom

to provide users with an opportunity to
provide feedback in order to communicate
information containing product quality
complaints, for example, through a feedback
form, message form, e-mail address and/or
phone number of the company's authorized

department.

In the company's feedback form, it is
recommended to provide a special field
(checkbox) for the user to give his/her
consent to personal data processing in
accordance with the requirements of the

company’s personal data processing policy.

When receiving a user request
containing information on the quality of a
pharmaceutical product through the
company's feedback form, it is necessary to
provide a response to the user using the
contact information indicated by him/her
pursuant to the requirements of the

company's internal policy.

9.3. If there is no feedback form on
the communication channel, it is permissible
to ask the user to provide the company with
the message containing a complaint
concerning the quality of a pharmaceutical
product in another way, for example, through

the official website of the company and/or of

34



obuLMaNnbHOIrO caiTa KomnaHuu un/vnu

COOTBETCTBYIOLLETO dapmaueBTMyecKkoro

npoaykta wnu TenedoHa KomnaHuu. MNpu

3TOM KOMMNaHUK pekomeHayeTcA
OCYyLLEeCTBAATb KOMMYHUKaLM1IO c
nosib3oBaTesnem nocpeacTsom
KOPMNOpaTUBHOM YYETHOM 3anucu C

Ha3BaHMeM KOMMaHUMN B COCTaBe WMEHU

YHETHOVI 3anuncu B COOTBETCTBUU C

Tpe6OBaHMﬂMM, YCTaHOB/IEHHbIMM

BHYTPEHHUMWU NONNTUKAMUN KOMMaHWM.

9.4. Mpu obHapyXeHMN coobLLeHUI
Nno KadyectBy ¢apmaLeBTUYECKMX MPOAYKTOB
Ha KOHTPOINPYEMbIX KaHanax

KOMMYHUKauun, TaKkune COO6LLI|eHMﬂ

nepesaroTcs B YNOAHOMOYEHHbIM oTAen

KOMNaHWM U noanexatr obpaboTke B

COOTBETCTBMU C BHYTPEHHEN MOAUTUKOM

KOMMaHUW.

KomnaHusa perucrpupyet coobLieHuns
nonb3osaTtenem no KauyecTBy
bapMaueBTMUECKMX NPOAYKTOB B pPamKax
YCTAHOB/NIEHHOW B

KOMMNAaHUU CUCTEMDI

KOHTPONA  KayecTBa  dapmaLeBTUYECKUX
NPOAYKTOB, NPOM3BOAMUT OLEHKY Ha NpeameT
WX BaNIMAHOCTU UM HEBANIMAHOCTU, a TaKXkKe
0bpaboTky ¥ nepegadyy wuHPopmaumun B
COOTBETCTBMMU C TPebOOBAHUAMM BHYTPEHHEMN

NONMNTUKN KOMMNaHUN.

the corresponding pharmaceutical product or
by the company's telephone. The company is
advised to communicate with the user
through a corporate account with the
company's name included in the account
name in accordance with the requirements

established by internal corporate policies.

9.4. Upon the detection of any reports
on the quality of pharmaceutical products on
controlled communication channels, such
messages shall be transmitted to the
company's authorized department and shall
be processed in accordance with the

requirements of internal corporate policies.

The company shall register user
reports on the quality of pharmaceutical
products within the framework of the
pharmaceutical product quality control
system established by the company, evaluate
their validity or invalidity, and process and
transfer information in accordance with the

requirements of internal corporate policies.
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9.5. O6paboTKa coobLeHuni
nosb3oBaTesie, KoTopble OAHOBPEMEHHO
cogepKaTt MHpopmaumto no 6e30nacHoOCTN U
KayecTBy ¢dapmaLeBTUYECKOrO MNPOAYKTA,
ocyuiecTeaAeTcA B nopsagke,
npeaycMOTPEHHOM BHYTPEHHEW MOJIMTUKOWN
KOMNaHuMK.  KomnaHuM  pekomeHAyeTcA
npeaycmoTpetb  3GPEKTUBHBLIN  MexXaHU3M
B3aMmmogencTema u obmeHa MHPopmauuen
no Takum

coobLEeHNaM MeXay

COOTBETCTBYHOLLMMMU bYHKLMOHANbHbIMM

nogpasgeneHnamm KomnaHmn.

9.5. User messages that
simultaneously contain information on the
safety and quality of a pharmaceutical
product shall be handled in the manner
prescribed by internal corporate policies. A
company is advised to provide an effective
mechanism for interaction and exchange of
information on such messages between the

corresponding functional departments of the

company.
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MpunoxeHune
HacTtoawme PekomeHgaunm
NoAroTOB/IEHDI Ha OCHOBe aHanm3a

cneayoUmMx OCHOBHbIX IOKYMEHTOB:

- ®depepanbHblii 3aKOH oT

13.03.2006 r. Ne 38-®3 «O pekname»;

- ®depepanbHblii 3aKOH oT
12.04.2010 r. Ne 61-®3 «0O6 obpaweHun

NNeKapCTBEHHbIX CPeACTBY;

- ®depepanbHblii 3aKOH oT
21.11.2011 r. Ne 323-®3 «0O6 ocHoBax
OXpaHbl 34,0pOBbA rparKaaH B Poccuiickol

depepaunmny;

- depepanbHbii 3aKOH oT
27.07.2006 r. Nel1l52-®3 «O nepcoHa/bHbIX

OAHHbIXY;

- depepanbHbii 3aKOH oT
27.07.2006 r. N2 149-®3 «06 nHdopmauum,
MHOOPMALMOHHbIX TEXHONOTUAX U O 3aluuTe

nHpopmaumn»;

- depepanbHbli 3aKOH oT
29.12.2010 r. Ne 436-®3 «O 3awuTe geTeu oT
nHPopmaumn, NPUUYKHAIOWEN Bpes  UX

340POBbIO N PA3BUTUIOY;

- 3aKkoH Poccuiickon Pepepauumn
oT 27.12.1991 r. Ne 2124-1 «O cpepcTBax

MaccoBOn MHbOPMaLUMY;

- Pewenne Coseta EBpasuiickon
3KOHOMMYeckon Komuccmm ot 03.11.2016 r.
Ne 87 «06

yTBep}aeHun  Mpasun

Appendix

This Guidance were prepared on the
basis of the analysis of the following core

documents:

— Federal Law No. 38-FZ dated
March 13, 2006 "On Advertising";

- Federal Law No. 61-FZ dated April
12, 2010 "On Circulation of Medicines";

— Federal Law No. 323-FZ dated
November 21, 2011 "On the Fundamentals of
Citizens’ Health Protection in the Russian

Federation";

- Federal Law No. 152-FZ dated July
27, 2006 "On Personal Data";

- Federal Law No. 149-FZ dated July
27, 2006 "On Information, Information

Technologies and Data Protection";

— Federal Law No. 436-FZ dated
December 29, 2010 "On Protection of
Children from Information Harmful to Their

Health and Development";

— Law of the Russian Federation No.
2124-1 dated December 27, 1991 "On Mass
Media";

— Resolution of the Council of the
Eurasian Economic Commission No. 87 dated

November 3, 2016 "On Approval of the Rules
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HaZ/exalen npakTMKKM dapmakoHaa3opa

EBpPa3sniCKOro 3KOHOMMYECKOro CO3a»;

- KoaeKkc Hagnexkawein npakTUKK

Accoumaumm MeXAYHAPOaHbIX
bapmaLeBTMYECKUX npoussoguTenemn
(AIPM);

- KoaeKkc Hagnekalier npakTUKK

IFPMA,;

- KoageKkc Hagnekalienm npakTUKu
EFPIA;

- PekomeHzauuu no cobnoaeHuno
3aKOHOaTeNbCTBa o pekname

6e3peuenTypHbIX npenapatoB (oao06peHsi

®AC Poccun);

- PerkomeHpauumn AIPM no

nporpammam noanep»Kku naunentos (PSP);

- General Data Protection
Regulation (Pernament (EU) 2016/679,
Onpektusa (EU) 2016/680);

- CooTBeTCTBylOUINE BHYTPEHHUE

NOAUTUMKM apMaLLEBTUYECKUX KOMMAHWUI —

yneHos AlIPM.

of Good Pharmacovigilance Practice of the

Eurasian Economic Union";

— Code of Practice of the
Association of International Pharmaceutical

Manufacturers (AIPM);
- IFPMA Code of Practice;
— EFPIA Code of Practice;

- Guidance for compliance with
legislation on advertising over-the-counter

medicines (approved by the FAS of Russia);

- AIPM Guidance for patient
support programs (PSP);

- General Data Protection
Regulation (Regulation (EU) 2016/679,

Directive (EU) 2016/680);

- Relevantinternal policies of AIPM

member companies.
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