Between
The European Advertising Standards Alliance
(EASA)
and
Association of Marketing Industry “Advertising
Council” (AMI)

Mexmy
European Advertising Standards Alliance (EASA)
H
Acconnanueii MApKEeTHHIOBOH HHIYCTpHH
«Pexnamuplii coeT» (AMMU)

on future cooperation and membership.

Moscow/MockBa 14 hoadh i > 2018
This Memorandum of Understanding (MOU) sets for | Hactosmmii MeMopaHayM O  B3aMMOTIOHMMAHHH
the terms and understanding between EASA and AMI | (MOB) ycTaHaBiMBaeT YCJIOBUS W [IPUHLKIIBI

Oynoymero B3auMOJEHWCTBUS W uneHcTBa AMMU B

EASA.

EASA promotes responmblé advertising in commercial
communications by means of effective self-regulation.
To this end, it sets out high operational standards for
advertising self-regulatory systems. It provides a space
for the advertising eéosystem to work together at
European and international level to address common
challenges and make sure advertising standards always

remain relevant and meaningful.

EASA is actively involved in development of

self-regulation  in  advertising and marketing

communications in Europe and provides support for
and operations of advertising

the setting-up

self-regulatory organisations
Pursuant to this goal, EASA was a signatory of the

Memorandum on Foundation and Organizing the

EASA

3aHHUMAcCTCA TIPOABHIKEHHEM OTBETCTBEHHOH

pPeKIIaMBbl B KOMMCPHYECKHX KOMMYHHUKalHuax

nocpeacTBoM 3t deKTHBHOTO camoperynuposanus. C
BTOM 1IENbIO, OH YCTaHABIMBAET BBICOKME CTaHIapThl
IeATeNLHOCTH CHCTEM caMoperyiupoBaHus. EASA

obecrieyrBaeT BO3MOXKHOCTE Juis pt‘:l{HaMHOﬁ

9KOCUCTEMBI COBMECTHO paspeliaTh OOIIHE CIOMKHbIE
3a/1a4M Ha €BPOTEHCKOM M MEXIYHapO/HOM YPOBHE, U
COXpaHATL YBEPEHHOCTb, YTO PEKIaMHBIE CTaAHAAPThI
OCTarOTCs] YMECTHBIMU U COIEPIKATEIIBHEIMU.

EASA aKTHUBHO BORJIEYEH B pa3BUTHE
caMOopery/IMpoBaHUs B PEKIaMbl W MapKeTHHTOBBIX

KOMMYHHKalmsx B EBpome M obecrieunBaer

CO31aHHH H OCYLICCTBJICHHH

MOJUIePKKY — MpH
NeSITeIbHOCTH  CaMOperylupyeMbIX OpraHuzalui B

061acTH peKnaMel.




Approval of the Federal Unit Selected to Run the Pilot
Project as of September 28, 2017 (Memorandum as of
September 28, 2017).

peKiaMHOTO  caMoperynupoBaHuss B Poccun  m
YTBEP)KOEHHIO - MUJIOTHOrO CyObeKTa MO  pa3BUTHIO
pestenpHocth  CPO ot 28 cenrabps 2017 ropa

(Memopanaym ot 28 centsbps 2017 r.)

AMI is the organisation established in pursuance the
Memorandum as of September 28, 2017 with the purpose of
development of self-regulation in advertising and marketing
communications in the Russian Federation. AMI is

established in St. Petersburg, the Russian Federation.

AMI anticipates becoming a Full Self-Regulatory

Member of EASA in its capacity as the sole Self-regulatory

organisation operating in Russia in the area of advertising.

AMM  aBnsercs  opraHu3alMed,  yuYpeXKIOeHHOW B
cooteeTcTBMH ¢ Memopanaymom ot 28 centsabps 2017
roga ¢ LEJBIO Pa3BHTUSA CaMOPEryJMpOBaHHA B 06nacTH
peKIaMbl 4 MApKETHHTOBBIX KOMMYHUKalMH B PoccHECKON

@enepaunn. AMM  yupewpena B Cankr-IlerepGypre,

Pocculickas @enepanms.

AMH wumeer Hamepenue crtath IloMHBIM  4aeHOM

camMoperyiauposanus B EASA, B KauecTBe emdHOTO

opraHa caMOperynuposaHus B Poccuu B 00macTh pexiamsi.

According to the article 6 of EASA’s Articles of
Association the Self-regulatory Members (Full Members)
are defined as independent, self-regulatory organisations set
up by the advertising industry and responsible for the
operation, within Europe, of non-legislative national

systems of advertising regulation.

B coorsercTeuu co crateeli 6 Ycraa EASA UYnenbi
camoperyanpoBanus (IlosiHble 4aeHBI) ONpenenstoTCs
KaK HEe3aBUCHUMBIE CaMOpPETy/IHpyeMBle OpraHW3allHH,
YUpPEKIECHHBIC PEKIIaMHOM WHAYCTpUEH, M OTBEHarollue 3a
OCYIIECTB/ICHUE AEATENBHOCTH

B EBponme B pamkax

CHCTEMEI CaMOpEryJiupoBaHusg pCKJTaMHOf‘I HHAOYCTPHH.

Therefore, the above goal (Full Membership) will be
accomplished by undertaking the following activities as a

whole:

Takum  obpasom, BelneykazanHas 1ens  (ITosmoe

4/IeHCTBO) OyJeT DOCTHIHYTA NP YC/IOBHH BBITTOJHEHUS

CNEOYIOINX YCI0BUN B COBOKYTHOCTH:

e Laws of the Russian Federation, The Federal Law
“On advertising” as of 13.03.2006 # 38-®@3 in
particular, is amended to the extent necessary to
secure legal basis for running self-regulation
activities based on the ﬁrinciples set in article 4 of

the Memorandum as of September 28, 2017, and

e 3akoHojatenscTBO Poccuiickoit ®enepauuu, B
yacTHoCTH, DenepanbHbli 3aKk0H «O pexiiame» OT
13.03.2006 Ne 38-D3 Gyner n0nonHeH B TOH Mepe,
KoTOpas HeoOxoauma ajist oOecrnedeHus MpaBoBhIX
OCHOBAaHHWH I OCYIIECTBIICHHA NEATENbHOCTH MO

CaMOpPEeryJMpoOBaHHK) B COOTBETCTBHH  C




NPUHLIMIIAMM, YCTAHOBJIEHHBIMM B cTarthe 4

Mewmopanmyma ot 28 certadps 2017 roga, u

e AMI fully or partially acquires authority on
supervision and dispute resolution in the area of
advertising to the extent it might me reasonably
necessary under the set standards and market

practices; and

3

¢ AMM mNOMHOCTBIO MM YAacTHYHO TpUHOOpeTaeT
MOTHOMOUMS 110 HAJA30PY U PaspelleHHIO CrOpoB B
obacTH pexiaMbl B TOH Mepe, B KOTOpOH 3To
He0OX0aAUMO B

pamMKax  YCTAHOBJIEHHBIX

CTaHOapTOR W PEIHOYHEIX TTPAKTHK, H

e AMI sets rules and operating procedures, required
to run activities in its capacity as Self-regulation
organisation in advertising and marketing

communications according the principles, terms

and conditions set in the Memorandum as of

September 28, 2017, and starts operations; and

e AMHW nonHocThio GoOpManuayeT MpaBuna MU
OMepalMoOHHBIE TIPOLEAYPbl, HEOOXoAMMBIE IS

BE€OCHHA JeATEIIBHOCTH B Ka4yecTse

CaMOperyJupyemMoii  opraHu3audu B 0DJacTH
peKiaaMbl W MAapKeTHHIOBBIX KOMMYHHUKaLMi B
COOTBETCTBHHU C TMPHHLUHUINAMH, VCIOBHAMH H
obs3aTenbcTBaMy, NpenyCMOTPEHHBIMU
Memopanmymom ot 28 centabpa 2017 roma, u

HAYHET OCYHIECTBJIATE CBOKO NEATC/IBHOCTE, H

e AMI accepts terms and conditions of membership
in EASA and complies with the standard

membership approval process as defined in

EASA’s Articles of Association.

e AMMWM npumMeT MOPANOK M YCJIOBHS WYIIGHCTBA B

EASA, a Takke 0O0ECHEYUT  BBLINOJHEHHE

CTaHOapTHOIro npouecca OﬂOﬁpeHHﬂ HIIEHCTEBA B

COOTBETCTBHHU C YYPEAUTENbHBIMH JOKYMEHTaMH |

EASA.

EASA, from its part, will make all reasonable efforts to
advise and guide AMI on. the best standards of self-
regulation in advertising to help and support AMI in

achieving the said Goal.

EASA, co cBoell CTOpOHEI, MPEONPUMET BCE pazyMHBIE
yeunus ans  koHcynpTHpoBaHus AMMWM B oTHOlIeHHU
JAYYLUINX CTAHJAPTOB CaMOpPEryIUpOBaHUs U peKjaMe,
YTOOEI

okazaTb mommepkky AMM B pmocTkeHHM

BhiLIeyKazaHnHoOH Llenu.

In the meantime, AMI will consider joining EASA as an
Observer Member. EASA in turn is willing to consider
granting AMI the status of Observer Member subject to the
standard approval process and conditions set forth in the

said Articles of Association. An Observer Members is

B T0 e Bpemsa, AMU paccmorput Berynnende B EASA B
kavyecTBe UneHa — Habmiogarens. EASA, B croto ouepens,
roroB npegoctasute AMMU craryc Ynena-nabniwoamens s
pamMkax CTaHJIapTHOTO IIpollecca ONOOpEeHHs UJeHCTBa,
YCTaHOBIEHHOTO EASA.

YUPEAWUTEILHBIM  IOTOBOPOM




defined in article 6 of EASA’s Articles of Association as a
self-regulatory organisation which has been recently formed
and whose rules and operating procedures have not been

fully established or implemented.

Unenbl-HabnmtopaTeny  onpeaeneHsl B CTaThe 6
VupenurensHoro noropopa EASA kak camoperynupyembie
OpraHM3alnH, KOTOpble OBLUTH HedaBHO COPMHUPOBAHbLI U
Yb{ OMNEpalMOHHble MpPOLEAYPbl He ObUM MOJHOCTBIO

c)OpMHUPOBaHEI H BHEIPEHE.

AMI voluntarily undertakes to keep EASA informed on the

progress on regular basis; EASA undertakes to consider the
membership application of AMI as Observer Member or

Full Member under the terms and conditions set above.

The present MOU does not set any mutual or other

obligation of financial nature of the Parties and cannot be
understood as undertaking to fund or/and finance of self-

regulatory initiatives/activities in Russia from EASA part.

Thls MOU is at-will an may modified b mutual
consent of authorized officials from AMI and EASA. This
MOU shall become '.effecti\{e upon signature by the
authorized officials from the AMI and EASA and will

remain in effect until December 31° 2019.

MOB zaxouarcs o B3aMMHOMY COTJIACHIO H MOKeT Obl

AMU obszyercs B J106pOBONLHOM MOPSZIKE
undopmupoBate EASA o nporpecce Ha peryasapHO#
ocHoBe; EASA o0g3yeTcs pacCMOTpETh 3asBl€HUE O
uneHctBe AMM B kauectBe Unena-naGmioparens HIH
ITonHoro uneHa B COOTBETCTBHH C BBIMIEYKA3aHHBIMU

YCIIOBHUAMH.

MOB

B3aHMMHBIX Cl)I/IHaHCOBBlX o0s3aTenbCTh

Hacroswmmi He YCTaHaBNMHBAaeT Kakux-iubo

CtopoH u He

npennojiaraeTt KaKoe-THub0 leH&HCHpOBaHHe HIIH

BBEIOCJIIEHHE CpPENCcTB Ha H}H/IHHaTHBBU{,E[e)ITeJ'leOCTb B

obnactu camoperynuposanus B Poccuu co croponst EASA

Thb
HU3MEHEH [10 COTIAlIeHUI0 YIIOMHOMOYEHHBIX il AMHU u
EASA. Hacroswuit MOB BcTynaer B cuny nocine

NOJAMUCAHWA YIIOJHOMOUYEHHbIMU npeacTasuTensmu AMHU

u EASA u neficteyer 1o 31 gexaOpsa 2019 roga.

The MOU does not represent a contract or other biding
obligation of the Parties. Neither Party shall be liable for
non-fulfillment of MOU terms fully or partially.

MOB He siBrsieTcs1 KOHTPAKTOM WU UHBIM FOPHAHYECKU
3Ha4YMMBIM oOs3aTenscTBoM CTopoH. Hu ogna us Ctopon
HE MOJKET HECTH OTBETCTBEHHOCTE 33 HeucrnomHeHne MOB

TMOJTHOCTEBIO HITH B YaCTH.

Contact Information/KouraktHas undopmanus

Partner name

The European Advertising

Association of Marketing Industry




Standards Alliance (EASA)

“Advertising Council” (AMI)/Accouuanns
peKJIaMHOH AHAYycTpHH «PexkaMHBIH

coBet» (AMI)

Representative/IlpencraBurens

Lucas BOUDET

Cepreti [Tunaros

Title/omkH0CTH

Director General

HpencenaTenL NnpaBJIcHHA

Address/Anpec Rue des Deux Eglises, 26 B-1000 199106, Poccns, Cankr-IlerepOypr,
Brussels Boasmoii np., BO, 1.103, JlenJxeno, BIT
0 "IenTpako"
Phone/Tenedon +3225137806 +7 (921) 960-20-10
E-mail lucas.boudet@easa-alliance.org spilatov@mail.ru

On behalf of EASAJ/OT umenn EASA

!

Full name/®UO: L\

Of behalf of AMI/ Or umern AMHU :

LN AN T

Full name/®HO:
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